! COMPARISONS OF AVERAGE AUDIENCE ESTIMATES - SELECTED PROGRAM TYPES 


SECOND REPORT FOR AUGUST, 1985 


EVENING 7:00-11:00 PM 


та) Шз Situation Participation Feature АМ 25- AII 55- ua :9%- мем 
Drama Сатай) бту Adventure Variety Films ию. 60 Nin. 9:00 PM 1100 РИО) Regular  Spocial(3) Тоа) 
HOUSEHOLDS % AVG. AUD. 12.1 14.1 13,0 10.6 11.9 13,2 12,3 11,8 12.7 12.4 11.3 12.1 
№. OF PROGRAMSI 10 11 21 4 IFR Т 20 35 26 - 36 62 15 17 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30-1:00AM WEEKDAY DAYTIME 7:00AM—4:30PM WEEKEND DAYTIME 
Informational(1) Quiz Adult Sports 
1130PM- & Aud. 1:0- 10:00AM- 1:0- 10:00AM- Chil- 
Once-a-Week  Multi-wooky  LO0AM(4) ийй) 10:00AM 1:00PM а30Рм 4:30PM ез1) Regular  Special(3) Тола) 
HOUSEHOLDS % AVG. AUD. 6.2 9.6 4.9 6.6 5.6 3.7 4.9 6.8 6.0 4.3 5.8 4.8 БЕЗ 
NO. OF PROGRAMS? 6 3 8 i3 9 6 14 il 25 29 5 8 із 


% a ОН FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED ВУ DURATION AND FREQUENCY AND LIMITED 
TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES 


o INCLUDES 8:30-9:30PM AND 8:30-10:00РМ PROGRAMS. CARRYING THIS FOOTNOTE. 
(4) INCLUDES OVFRRUNS EXTENDING BEYOND 1:00AM. 


! PROGRAMS ARE RATED IN TERMS 0F TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 
ARE EXCLUDED. 


oo 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 
FOR REPORTING. 
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NATIONAL TV NIELSEN RATINGS RANKING - TOP PROGRAMS(t) 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING AUGUST 25, 1985 
NIELSEN AVERAGE AUDIENCE 


RANK PROGRAM 


BILL COSBY SHOW 
FAMILY TIES 
MURDER, SHE WROTE# 
CHEERS 

MIAMI VICE 

NIGHT COURT 
TRAPPER JOHN, M.D.# 
FACTS OF LIFE 


со -ч бэ» > шогон 


3 


озшш os 


AUDIENCES 
№. (000) 


18,250 
15,880 
15,110 
14,520 
14,520 
14,010 
13,920 
13,410 


(t) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


AUDIENCES 

RANK PROGRAM %05. NO. (000) 

8 60 MINUTES 15.8 13,410 

8 9TH CIRCUS ОҒ STARS(S) 15.8 13,410 
11 KATE & ALLIE 15.7 13,330 
12 MOONLIGHTING 15.6 13,240 
13 NEWHART 15.5 13,160 
14 DOUBLE TROUBLE 15.3 12,990 
15 20/20 15.0 12,740 
16 MACGRUDER AND LOUD 14.7 12,480 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


(a) 

(b) 

ADVERTISERS (с) 
(d) 

(a) 

(b) 

AGENCIES & (c) 

MEDIA BUYERS | (d) 
(е) 


PERMISSIBLE USES 
OF THIS NATIONAL NIELSEN TELEVISION REPORT 


Each NTI Client is legally obligated — by contract — not to lend NTI reports or reproductions thereof and to limit divulgence as follows: 


To their own organization. 

To those of their AGENCIES or media buyers who subscribe to this 
report. 

To NETWORKS and cable networks subscribing to this report. 

To program producers, talent agents and artists serving or negotiating 
with their own organization. 


To their own organization. 

To their CLIENTS. 

To their prospective CLIENTS. 

То NETWORKS and cable networks subscribing to this report. 

To program producers, talent agents and artists serving or negotiating 
with their own organization. 


These obligations are not changed in any way by the publication of NTI data (in any manner whatever) 
by Nielsen or by others. Nielsen's written approval is required for quotation in advertising or press 


releases. 


BROADCAST 
NETWORKS апа | (@) 
NETWORK (5) 
SALESMEN (с) 


SUPERSTATIONS, (а) 
CABLE NETWORKS | (b) 


and 
CABLE SYSTEMS 


OTHERS INCLUDING (a) 
PROGRAM PRODUCERS, (b) 
TALENT AGENTS & 
ARTISTS 


To their own organization. 
To program producers, talent agents and artists. 
To advertisers, advertising agencies and media buyers. 


To their own organization. 

To program producers, artists, talent agents, advertisers, advertising 
agencies, media buyers, networks, stations, cable systems and others 
with whom negotiations are being conducted. 


To their own organization. 
To advertisers, agencies, media buyers, networks, cable networks 
and stations with whom negotiations ate being conducted. 


These confidential reports are Nielsen's property, for exclusive, confidential use of the Client to whom 
it is loaned pursuant to contract. All persons are subject to liability for unauthorized use, reproduc- 


tion, re-publication or divulgence of the contents ог any portion thereof. 


ты. 


— - - 
ERRATA NOTICE 


ARE INCORRECTLY 
ION FOR SUBURBAN BEAT, AUGUST 17, 1985 AND TRAPPER JOHN, М.0., AUGUST 18, 1985 
REPORTED ON GRID PAGES A-12 AND A-16. DATA FOR THESE PROGRAMS ARE CORRECT IN ALL OTHER TABLES IN THIS REPORT. 


SUBURBAN BEAT 


12,650 

14.9 

9,080 > 
10.7 10.4* 11.0 
21 20 * 2% 
10.3 10.4% 10.6 11.3 
TRAPPER JOHN, М.р. | 
17,660 

20.8 

13,920 

16.4 16.3* 16. 4* 
28 27% 29 № 
16.2 16.4 16.3 16.6 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND AUG. 1985 REPORT 


OF | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME КҮЛЕ YI COVERAGE Үл ИГ PROGRAM МАМЕ 45, STATIONS | COVERAGE }— - 4 
WK START E| AUD. SHARE AUD.|| WK START RE AU 
# DAY TN DUR мет Ник 1 WK 2/WK 1 МК 2 % % (0000)| # DAY TIME DUR кет ПС; WK 1 WK 2|WK 1 WK 2 Ayp. эни | 
*EVENING h 
А TEAM 42 |206 210 эт 99 |А 19885 1172 | aac unto news rontchr-sun эт |161 165 8 8 |А 51 11 433 
TUE. 8.00Р 60 NBC А B 19:9 32 16900 ЧИ 630P 30 ABC N | iog в та 15 628 
92 96 : 3 
ABC BUSINESS, BRIEF -MON: 17 190 эз |A 10.3 18 874 SAT. 8.00 60 CBS А а os 18 ap 
2 МОМ. 8.58Р 1 ABC N В 147 22 1248 
АВС BUSINESS BRIEF-WED аз | 196 193 93 92 |А 63 11 535 ||AMERICAN PORTRAIT 198 201 96 98 |А 11.3 20 959 

WED. 8.58Р 1 ABC N B 159 25 1350 || 1M & TH 8.582 1 085 00 8 145 23 1231 

ABC BUSINESS BRIEF-FRI 20 |198 196 95 9 |А 9.9 21 в || РМ: 8:095 1 
4р ГАМ. B 1.8 23 1002 || 2 THU. 858Р 1 

FRI ВР. BENSON 201 193 98 94 |А 10.3 20 874 

abe (Толу NIGHT MOVIE 22 | 206 98 А 131 22 112 FRI. 9.00Р 30 АВС CS В 113 21 959 
. 9.00Р 120 ABC FF B 162 25 1975) y ше зим Р AE 
ABC NEWSBRIEF -MON 32 | 194 199 94 98 |А 11.8 19 1002 THU Оор зо мас cs” 389 48 1953 

1 М0. 98Р 1 ABC N B 14.5 23 1231 BLUE с Ab ri BAY ris w 207 99 |А 98 19 832 
abe "ева TUE 44 |188 188 95 94 ЈА 13.4 22 1138 : 

TUE. 9.58P 1 ABC N B 12.7 20 1078 |) BLUE AND THE GRAY PT 2(9) 207 9 |A 11.0 21 934 
ie. 83 a ше "io THE GRAY PI) 9 20 

3 6 
АВС NEWSBRIEF-WED 44 |192 187 95 93 |А 88 14 747 iy 8.00P 180 CBS GD f к. 

WED. 9.58р 1АВСМ B 185 29 1571 

ABC NEWSBRIEF —THU 44 |187 182 95 92 |A 85 15 722 | | CAGNEY & LACEY 36 | 205 208 99 99 |А 12.8 22 1087 
— — 

THe 9088р aN amen | "Мемо NENS RATER 5 | о0т 207 99 o |A 110 23 1934 
ABC Я ЕНІ 44 | 190 179 95 89 A 174 НЫ eee M-F 6.30P 30 CBS N B 12.6 24 1070 
авс ааа. 1 80 ад [194 191 % 95 А 12.4 23 1053 | | CBS EVENING NEWS-SUNDAY 32 182 184 90 90 |А т И 637 

1 SAT. 9.58Р 1 ABC М : x 
2 SAT. 10.08P 1 са SAT. NEWS-SCHIEFFER | 38| 171 180 90 92 A 16 18 69 

94 195 96 95 |А 14.4 23 1223 $ 

Ane ыш sm авс [28 B 15:2 24 190 | | св yuesoay мент movis | 2| 196 199 95 96 |A эв 17 Bis 

SUN. 1 È 

200 197 эт 96 |A 10.6 21 900 ||cBs WEDNESDAY NIGHT MOVIE зэ) 194 96 А -13.2 23 1121 

sac os wae SAT вс sn B 121 22 1027 || 1 WED. 9.00Р S FF в 11:9 19 1010 

2 SAT. 8.59P 1 CHEERS cgi? | 208 208 99 98 |А H. 1 30 92 
201 202 97 97 |А 12.7 21 1078 THU. 9.00Р 30 NBC ; 

‘ei На ai age su B 103 22 1214 | | DIFFRENT STROKES-SAT. ссу? 189 181 93 98 |А 85 18 12 
SUN. 00Р . ‘ 

ABC SUNDAY МЕНТ MOVIE зә | 207 209 99 99 |А 13.9 24 1180 je A 15% 85. 2989 
1 SUN. 8.00Р 180 ABC FF B 15.6 25 1324 rome ce кок (к 95 ao dae on 53249 
2 SUN. 8.00Р 165 DUKES OF HAZZARD 8| 192 93 А 62 13 526 

ABC А NIGHT MOVIE 11 | 200 195 98 96 А ta 1 us 1 FRI. 8.00P 60 CBS CS В ТТ 16 65 

8.00P 120 АВС FF . р 7.8 13 662 

ABC WORLD NENS TONIGHT 220 | 206 204 99 99 |A 91 19 713 He spe es ane чы а ы) ғ «ДЕ, ты 
M-F 6.30Р 30 ABC N By 10,4 320 884 97 |А 158 27 1341 
FACTS OF LIFE 40| 194 192 97 15:8 27 Ізі 

ABC WALD NEWS TONIGHT -SAT | 29 |194 96 A 51 он 43 9.00P 30 NBC CS В 16. 

БАТ. 6.30Р 30 ABC М $ TIES 44| 210 209 99 99 | А 18.7 34 1588 

ABC НГ NAS ТОШТЕ ЗАВ) 124 78 |А 35 8 29| FANU 20.8 33 1766 
2 ЗАТ.  6.30Р 30 АВС N THUS 8,50Р::;99 48003 ñ 


KEY: A= CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND AUG. 1985 REPORT 


о. ОЕ, | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM 
PROGRAM NAME 45, STATIONS | COVERAGE Г = PROGRAM NAME Hn STATIONS | COVERAGE 
Wk START E| AUD. Wk START 
# DAY TIME DUR NET Ка WK 2|WK1 WK 21 y| % # DAY TIME DUR NET ка WK 2 wK 1 WK 2 
EVENING CONTD 
FINDER OF LOST LOVES 35 | 207 193 99 98 |А 13.6 26 1155 | | MOTOWN REVUE з |188 186 96 95 |А 9.8 
1 SAT. 10.00 60 ABC GD в 130 24 1104 FRI. 9.00P 60 NBC GV B 100 
2 SAT. 9:30Р 90 MURDERS SHE ЗИКА |205 99 А ire 
277 8.00 24 
GIMME А BREAK за | 184 93 А 10.0 20 849 а 
ЗАТ. 9.00Р 30 NBC CS 8 128 23 1087 ||NBC MONDAY NIGHT MOVIES зт 198 әв |А 13.0 
мк WILLIAMS’ JR. STORY(S) 201 99 А 13.2 22 1121 || 2 MON. 9.00Р 120 NBC FF в 17.3 
1 MON. 9.00P 120 NBC FF ТЕР ШІ M-F $ 217 | 145 144 73 13 |А 45 
- 8P 1 NBC N B 11.3 
HARDCASTLE & MCCORMICK | 22 |202 185 9з 94 [A 11.0 20 эз 
00Р 60 ABC в 145 23 1231 || №0 NES DIGEST-2-M-F 98|155 16 81 84 |А 9.9 
HEART BEATS) 200 97 A 11:8 21 1002 MON. 9.57P 1 NBC N в па 
1 МЕО. 10.00Р 60 NBC GD Iker oso l 
2 TUeTH 9.58Р 1 
HIGHWAY TO HEAVEN 42 |203 199 99 зв fa 13.8 26 1172] nec NEMS 00 ЗАТ 44 | 148 134 тв 68 |А 5.3 
60 NBC GD B 16.8 28 1426 “ 8.58P 1 NBC N B 9.5 
нш ТИЕТ Biles 43|210 207 99 98 |А 13.0 23 1104 
THU. 10.00P 60 NBC ОР в 154 26 1307 | | NBC NEWS DIGEST-SUN аз | 149 150 78 тв |A в.в 
SUN. 8.58P 1 NBC N B 117 
HOME TOWN 1 208 99 A 13.8 24 1172 NBC NEWS DIGEST-2-SUN. 21 | 175 88 А 10.7 
2 THU. 10.00Р 60 CBS GD B 13.8 24 1172 1 SUN. 9.55P 2 МСМ В 13.4 
HOTEL 411208 206 99 99 A 10.3 18 814 
WED. 10.00P 60 ABC GD B 17.4 30 1477 NBC NIGHTLY NEWS~-SAT. 38 |167 139 92 75 А 5,4 
БАТ. 6.30P 30 NBC N B 7.6 
= = lla 
2|199 202 99 99 |А 12.6 23 1070 | | NBC NIGHTLY NEWS-SUN 33 165 gla 6 
T Haeo E Biop 60 сво со в 128 23 10701) 28. 6.30P 90 NBC N в 7 
35 |204 205 99 99 |А 157 26 133 
KATE i "АЕ, Т B 15 27 Ші || NEC менту NES о |218 | 203 202 99 99 |А 8 
184 188 93 эз |А 9.0 18 164 || NBC gon NIGHT MOVIE зә | 199 196 98 96 |A 14 
Е р 60 нес А 8081 18 T9 .  9.00P 120 NBC FF B 16 
S LANDING 36 | 205 94 A 100 18 
sig! Tut N 0.00Р 60 CBS GD B 17.6 30 1494 ДАТ Бр. 35 256 аа 205 208 99 99 д 15 
195 әу |А 10.7 20 ов | | newsontaK-n-F 221 | 179 176 86 ва |А 10 
LIFES EMBARASSING МОМЕ SE 1 МТШТНЕ 9.58р 1 CBS N в 13 
LOVE ВбАТ аз | 206 189 99 97 |А 11.6 23 985|| ІНЕ). 9:55 2 
1 АТ. 9.00Р 60 ABC CS в 24:0 25 189) mui 250 1 
ри is: ло la дь? g ima | ЕТІ өз» 2 
12 | 206 қ 
МАСЕ AO OOP 60 АВС OP B 126 22 1070 | | NEWSBREAK-SAT. ат 187 эз вә [д 9 
MAGNUM, РА. аэ | 206 203 99 әв [A 1:3 ŝi 9591] ISAT. [баж 1 CBS N в 10 
ТАР, ВАДД <E GRRR Ç NEWSBREAK-SUN. 44 | 184 184 88 88 |А 12 
MANAS FAMILY 11 | 186 өз A 10.4 20 883|| i SUN. — 9.58P 1 CBS N в 14 
9-30P 30 NBC CSS] ios 194 әт 99 А int ŝi 1 a TOE 
тың ни E 0.002 60 Nac OP B 150 26 1274 NEL PRE SEASON FOOTBALL(S) ы, 207 99 |А 13 
MR. BELVEDERE гіне іш 98 96 |a зз 19 вом Be SEASON FOOTBALL(S) 201 97 9. 
sage 20 20 As cs ӘЗЕГЕТ клн 
MOONLIGHTING 200 9 ; 
в 170 29 1443 | NFL PRE SEASON Та; 4806) 201 9 |А в. 
ТЕ. 9.00 60 ABC РО ERE SEASON FTBL-NBC(S) <. 


KEY: A= CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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HOUSEHOLD AUDIENCES 


° PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1985 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES || Та T T 
PROGRAM NAME ЛЕДІ PROGRAM NAME 4, StATIOhs | COVERY | HOUSEHOLD AUDIENCES 
WK START З WK STA K| AV AVG. 
озу ЗА our ner wc 1 иконка ик? E оу TAE pur i in мка wkl Yl % siw: (AB 
EVENING CONT'D 
PS SS cas w бе жан т er a e н МЫ m ж ёё 
THREES А CRONO. 199 199 97 98 |A 14 6 
мент, COURT 40 |203. 201 99 98 |А 16.5 28 1401 42 25 120 
одет 9.30Р 30 NBC CS s кен 8 16:8 % 1426 maar waa, 30 ABC cs B 142 28 1206 
д 55 202 99 
SUN. 8.00Р 60 NBC DO B 13:6 24 15 | 2 HON. 5:002 60 Nec N Аа Шау ЧЫ BTA 
юн 33 | 206 99 А 16.4 28 1392 
OFF THE RACK 9 |193 188 96 93 |А 9.2 17 781 
оя нЕ 759 ме, пе ме Вы ни бебар е 
: 637 41 |205 205 99 99 |А А 

ЗАТ, 8.30Р 30 NBC GV B 7.5 15 637 кєз 10.00Р 60 АВС DN 8 12:5 52 1251 
PUNKY BREWSTER 9 185 as la rr is en 22 |206 205 98 99 |A 10.8 23 917 
révineron sreete °° S35] 199 201 ов ов | 133 2 1059 ж “ako eni иа 

К 9 2|205 206 99 99 2 
TUE. 10.00P 60 NBC PD В 163 28 1384 ию Siz ва: 00P 60 CBS DN 8 10:5 в в 
Ë 055? 3| 199 198 98 97 |А 13.7 25 1163 
RIPLEYS BELIEVE 1Т- NOT a 19] 191 8 96 95 A 13 15 520 TUE. 8.00Р 30 ABC CS B 13.7 26 Hes 
RIPTIDE 36 | 197 202 97 99 ДА 13.3 22 1129 | | WRLO FUNNIEST COM'L 500Ғ5(5) 193 

TUE. — 9.00P 60 NBC PD B 177 28 1503 Іш: 10.00P 60 ABC U Р е е 49 902 

ROCK'N ROLL SUMMER ACTION 6 | 204 202 98 98 |А 7.5 14 637 | МАТЕ FRINGE 
- — 

WED. 8.00Р 60 ABC GV в 180 15 619 | ABC NEWS:NIGHTLINE-HON 9 196 97 |А 3.8 17 323 
ST. ELSEWHERE 40 199 96 |А 105 18 18911] 2 HON. 12.52А 30 АВС N В 51 16 433 
Sus i OOP: 160080180 у ABC NEMGNIGHTLIME 283] 194 192 96 96 |A 53 14 4% 
SCARECROW & MRS. KING зв | 198 203 96 99 |А 12.7 23 1078 || 1 Ma TU ll. қ 

MON. 8.00Р 60 CBS GD B 15.7 25 1333|| 1W& TH 11.30P 31 
SILVER SPOONS 9 186 96 |A 81 16 688|| 1 FRI. 11.30Р 35 
2 SUN. 7.30Р 30 NBC CS в во 17 || 2 Twat 1.30 31 31 
анн ИО 40 | 208 203 99 97 |А 14.5 25 1231 | | АВС WEEKEND ВЕРОВТ- SAT, 43| 162 159 86 86 |A 4.5 11 382 

THU. 9.00Р 60 CBS ру. Бы: 9: 99 25 12 5) 2526 SAT. 11.30Р 15 ABC N B 41 10 348 

GO ШЕ, Оор во 685 DN B 199 34 1690||ABC МЕКЕН) REPORT ән 4 | 183 162 90 89 А 3.5 и 291 
SPECIAL MOVIE PRESNT-FRL(S) 198 97 А 12.0 22 1019 | | CBS NEWS NIGHTWATCH-1 210| 57 57 58 57 |А 1.1 10 93 
МЫ 9:00 120 ASEF Il а 199 og 5а А өй 20 89 M-THSU 2.00А 30 CBS N B ІЛЕ 93 
SPOR EA Sap 1 ces СЫ В 105 19 891 CBS мео, IGHTHATCH 2 as Wi 2 во т то јл 12 15 102 
SOR БВАЕАК ‘SUN 207 202 99 96 |А 14.9 25 1265 || cBS NEWS NIGHTWATCH-3 120 | 100 102 86 86 |А 11 20 93 
8: aoe 1 685 СЫ B 17.1 26 1452 M-THSU 3.00А 180 CBS М В 10 20 85 

2 SUN: 

SUBURBAN BEAT(S) 193 95 A 10.7 21 908 | | CBS SUNDAY NEWS-OSGCOD аа [зт 196 72 тг јл 56 12 45 

1 SAT. 10.00P 60 NBC CS SUN. 11.00Р 15 CBS N B у 

DAVID LETTERMAN 1 174 | 194 193 99 99 |А 4.0 18 340 
Tal HOOKER оор 60 ABC op | 208 99 А 182 22: ae M-TH 12.30А 30 NBC GV B 37 18 314 
1 SAT. . 
ү BLOOPERS & PRAC. STORES эв | 199 98 A INB 22 1902) DAVID LETTERMAN П 174] 194 193 99 99 |А 29 17 246 
MON. 8.00Р 60 NBC CV B 15.8 25 1341 1.00А 30 NBC GV В 28 18 
EYE ON Төл 145| 95 93 62 60 |А 16 5 136 


9 KEY: A= CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


10 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG, 1985 REPO 


PROGRAM | HOUSEHOLD AUDIENCES | | NO. OF н 

PROGRAM МАМЕ 4, STRON | Аа ы СТІ Ж, КИ ЛҮ a = 
WK START E| AU SHARE AU! WK START МЕ ) 
# DAY TIME DUR мет мк 1 WK 2|WK1WK2/Y) % % (0,00 # DAY TIME DUR NET ынк 1 WK2 WK 1 WK 2| Y % SHARE К 

LATE FRINGE CONTD | 
EYE ОМ HOLLYWOOD-CONT'D ALL STAR BLITZ 45 |183 181 89 89 |А 29 11 246 
Tg TU 12.00M 30 ABC GV B 17 6 14 М-Р 11.30A 30 ABC QP B 29 11 246 
1 е0. 12.014 ЗІ ANGIE 45 |174 174 87 86 |А 3.2 12 272 
1FRI. 12.05А 30 M-F 11.00A 30 ABC CS B 31 12 28 
2 TU&TH 12.01А 30 ANOTHER WORLD 215 | 202 202 99 99 |А 5.1 17 433 
2 WED. 12.00М 30 M-F 2.00Р 60 NBC DD B 54 19 458 
ste ен 31 AS THE WORLD TURNS 222/205 26 99 99 fA вл 20 зів 

FRIDAY NIGHT, VIDEOS 42 |1 3 S DD / 577 

Нр Hia aga 90 мас pc 2 182 97 97 д 34 10 0 BODY LANGUAGE 218 |105 105 54 54 |А 24 в 204 

6 MICHAELS SPORTS MACHINE 46 | 84 84 49 49 |А 13 4 10 4.00Р 30 CBS PV B 25 8 212 

SUN. 12.00M 15 NBC SC B 15 5 127 capot ар socas og? 197 197 ж м А зг ш н 
1T CA š i 

ƏНЕ FON HEROO) ү 137 98: ЛА: 96 46 30 Loss TEARLY MORNING NEWS 225 | 140 140 вв вв |А 15 19 127 
ure MOVIE ? 220 | 186 183 93 91 |А 5.2 17 441 M-F 6.30A 30 CBS N 8 16 17 1% 

ЖЕТ ДЕЛЕ 708 CHERE B 52 17 441 || све MORNING NEWS 1 224 |201 201 99 99 |А 2.8 17 238 
ҮШ > Ta ee CBS MORNING EnS 2 30 CS Naag |201 201 o9 og JA 2:3 15 2% 
1TH. 11.30P 78 : 246 

SMON . 1130P 68 M-F B.30A 30 CBS М B 35 15 297 
2 WED. 11.30Р 78 DAYS OF OUR LIVES 217 |208 208 99 99 |A 17.0 22 594 

—. 
в 7.1 23 603 

2 THU. 11.30P 81 1.00Р 60 NBC 00 

GENERAL HOSPITAL 214 | 207 207 99 99 |А 95 30 807 
PERL ДОР 8 z a9 за || F 3.0 60 ABC DD B 90 29 764 
A 3. 

ШЕМЕН ea да бе |8 е S° s Шао aar [еа D MORNING, AMERICA-730 220 | 205 205 99 99 А аз % 38 
1005. В a3 во MORNING ЖА 1219 | 203 203 99 99 |А 50 2 425 
1 THU. 12.484 43 8.30A 30 ABC N В 52 22 441 
ін eae GUIDING LIGHT 219 207 207 99 99 |A 69 22 5% 
2 МЕО. 12.48А 43 өле 59 60 OBS 00 |; 18т 9а 9а |А 41 14 348 
Я ШШ» 198. 42 МЕ 12.30Р 30 АВС DD B 41 15 348 

Әлін NIGHT 39 | 198 9 A бт 20 569 WS AT SUNRISE 220 | 185 185 96 96 |А 1.6 16 136 

„Жы Чыр. РОСТУ ЕЕ 

IS 05 “ 
TONIGHT SHOW 216 | 199 199 99 99 |A 7.6 22 645 || NBC NEN B 45 16 382 
M-F 11.30P 60 NBC GV B 70 22 594 MAF БТР NBC N ра: 

NEHSBREAK-11.57 223 | 183 183 85 85 А 
eWEEKDAY DAYTIME n BS Ñ B 70 27 594 
ABC DAYTIME NEWSBRIEF-M-F 219 | 206 204 99 98 |А 8.3 28 705 M-F BI а са Eo on а О м 
М 2.58Р 1 ABC N в 79 27 a NEWSBREAK -3.5 357 ате Е ЕЕ. 

i 2 и š 

ABC pn кш у Ган А20 1197 a ЫШЫ: ONE LIFE ТО ue өлім TA #% а I 

ABC бяр NELIS-MORN-645A 220 | 171 170 92 92 |А 2.0 19 170 . 
PRESS YOUR LUCK 221|10 169 85 82 |А 4.7 18 399 
6.45А 15 ABC N 8 25 19 ja МОВА PERE в 414% 393 
ALL MY CHILDREN 209 208 99 99 |А 85 27 
PRICE IS RIGHT 1 222 | 208 208 99 99 |А 7.0 26 594 
ика та ШЫ anie MA ooa 30 CBS AP B по 28 594 


11 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


1? PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND AUG. 1985 REPORT 


PROGRAM NAME 


Jü, 
WK START 


# DAY “TIME DUR NET PEPE 


WEEKDAY DAYTIME CONT'D 
PRICE IS RIGHT 2 2 
M-F 11.30A 30 CBS AP 


RYAN'S HOPE 214 
M-F 12.00N 30 ABC Шы 
SALE ОҒ THE CENTURY 
M-F 10.30A 30 NBC а 


SANTA BARBARA 215 
3.00P 60 NBC DD 
SCRABBLE 216 


M-F 11.30A 30 NBC QG 


SEARCH FOR TOMORROW 
1 M-F 12.30P 3 
2 MIUTHF 12.30P 
2 WED. 12.30Р 3 

& 12.39P 21 

SILVER SPOONS M-F 40 

M-F 10.00A 30 NBC CS 


SUPER PASSWORD 
M-F 12.00N 


218 
Т NBC DD 


217 
30 NBC QG 


NO. OF 


b PROGRAM 
STATIONS | COVERAGE 


WK 1 WK 2 |WK 1 WK 2 


HOUSEHOLD AUDIENCES 


WK 
| # DAY 


PROGRAM NAME 


START 
TIME DUR NET FRE 


NO. OF 
STATIONS 


ols 


PROGRAI 


COVERAG| 


WK 1 WK 2/WK 1 WK 2 


а 


208 


171 
154 


191 
201 


151 


135 


146 


TAV SHOW-7. TARAN 


TODAY SHOW-! SAN 


$25, 200 praamid 
OQA 30 CBS QP 


WHEEL OF FORTUNE 
М-Р 


> 
© 
S 
= 
5 
б 
т 


217 
30 NBC QG 
YOUNG AND ТЕ RESTLESS 221 
M-F 12.30P 60 CBS DD 


eWEEKEND DAYTIME 
ABC WEEKEND SPECIALS 43 
SAT. 12.00М 30 ABC FV 


ABC WIDE WORLD-SPORTS SAT 27 

у $АТ. 4.30Р 90 АВС 5А 
2 SAT. 4.00Р 141 

ALVIN AND THE CHIPMUNKS 45 
БАТ. 10.30А 30 NBC СА 


AMERICAN BANDSTAND 
ЗАТ. 12.30Р 60 ABC pc 
ВІ5КІТТ5 20 


SAT. 8.00А 30 CBS СА 


BUGS BUNNY/ROAD RUNNER 1 32 
SAT. 10.00А 30 CBS СА 


> 


13 KEY: A=CURRENT REPORT В=ЗЕАЗОМ AVERAGE 


203 


203 
179 


206 


208 


192 


203 


206 


175 
194 


203 


208 


173 
154 


190 
200 


151 


135 


146 


203 


203 
180 


206 


208 


190 


202 


206 


173 
193 


203 


99 


91 
86 


96 
96 


77 


83 


10 


99 


99 
89 


99 


99 


96 


99 


99 


86 
94 


99 


99 


92 
86 


96 
95 


17 


83 


70 


99 


99 
89 


99 


99 


94 


98 


99 


86 
94 


99 


=> >> о>о> w> 


oror о>о> => => => 


=> шро» ш> OS ш> 


ON «л‹лоо BUwWW wo 
оо поло ohwi NO 


wp bs 
лә wo 


owns MEEPS во 


Cols woww br 


(лл зоо ND ль BH 
ою БоБ ол шо» оо 


BUGS BUNNY/ROAD RUNNER 2 
SAT. 10.30А 30 CBS 


pues, Ксы noan RUNNER 3 
12.00N 30 CBS 
55 Эи SATURDAY 
SAT. 3.00P 182 CBS 


EE SPORTS SPECIAL(S) 


SAT. 5.00P 60 CBS 
css CRC SUNDAY 
. 4.30P 90 CBS 


CBS STORYBREAK 

SAT. 11.00А 30 CBS 
CHAMP.WOMEN'S GOLF-SAT.(S) 
1 SAT. 5.32P 28 NBC 


ДАН WOMEN'S GOLF -SUN.(S) 
SUN. 3.00P 60 NBC 

оо AND. DRAGONS 
Т. 9.30А 30 СВ5 


FACE THE NATION 


SUN. 10.30А 30 
GET ALONG GANG 
SAT. 8.30A 30 
INCREDIBLE HULK 
SAT. 12.30Р 30 
IN HE. NEWS- 8.26AM 
8.26A 3 


IN THE NEWS- ан 
SAT. 8.56A 
IN н NEWS- PaT tl 


CBS 
CBS 


NBC 
CBS 


3 CBS 
3 CBS 


IN THE NEWS-11.56AM 
SAT. 11.56А 3 

ІК ТЕ. NEWS~12.26PM 
. 12.26P 3 


CBS 
CBS 
KIDD VIDEO 

SAT. _ 11.00А 30 NBC 
LAND OF THE LOST 

ЗАТ. 11.30A 30 CBS 
LITTLES 

SAT. 11.30А 
MEET THE PRESS 

SUN. 12.30Р 30 


MIGHTY ORBOTS 
SAT. 9.00A 30 ABC 


30 ABC 
NBC 


32 | 202 201 
СА 


20 | 177 151 
11 204 


200 
175 


204 


162 


200 


144 
192 


31 | 128 


199 


40 | 202 203 


38 | 196 
19| 177 


173 
151 


195 
174 


45 | 196 
9|197 


198 
177 


46 | 198 
41 | 166 


46 | 201 202 


99 


87 


99 
95 


98 
92 


93 
98 


91 


98 


74 
94 


98 
98 


97 
87 


98 
98 


96 
95 


99 


99 


71 
99 


98 


98 


91 


98 


79 
93 


97 
98 


82 
71 


98 
83 


96 
96 


99 


| HousEHOLO AUDIENCES 
K 

E 

Y 

А 5.8 22 492 
в 5.9 21 501 
А 38 14 323 
B 3.4 13 289 
A 6.7 20 569 
B 5.3 14 450 
A 40 12 340 
А 4.9 13 416 
в 5.7 15 484 
А 5.3 19 450 
B 5.1 19 43 
А 4.2 1 357 
А 3.8 11 323 
А 5.2 21 441 
B 5.5 21 467 
А 259 9 212 
в 2.9 10 246 
A 3,2 . 20. 272 
B 40 20 340 
A 3.7 14 314 
B 3.6 13 306 
A 2.5 20 212 
в 3.0 18 255 
А 3.3 19 280 
B 43 21 365 
A 4.9 20 416 
B 5.1 19 433 
A 3.5 13 297 
B 4.1 14 348 
А 3.8 14 323 
в 3.3 12 280 
А 5.9 22 501 
B 6.3 23 535 
A 4.1 15 348 
B 4.7 17 399 
А 5.0 18 425 
в 5.3 18 450 
А 2.4 8 204 
в 3.0 10 255 
A 3.3 16 280 
B 4.33 18 365 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


1 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND AUG. 1985 REPORT 


š NO. OF | PROGRAM | HOUSEHOLD AUDIENCES RI HOUSEHOL А 
PROGRAM МАМЕ J, STATIONS | COVERAGE TAG ышк г | PROGRAM МАМЕ ЗЕ А ИТ Д J "ин 
WK START E| AUD. SHARE AUD. | МК START | АИВ, өң RE | 
Ф олу ТІНЕ our мет ака welw wzi Y| О SHARE 7 # vay ПМЕ our мет ик мка мка wke Y) “so A 4 ) 
WEEKEND DAYTIME CONT'D 
MR. Т 45 |191 192 96 97 |А 5.0 18 425 | | SMURFS II 45 |204 203 99 99 |А 6.8 28 577 
SAT. 11.30А 30 NBC СА В 5.7 20 484 SAT. 9.30А 30 NBC CA В 79 30 671 
SMURFS ІШ 45 |204 203 99 99 |А 7.9 31 671 
MUPPET BABIES 46 |204 203 98 98 |А 4.6 22 391 ЗАТ. 10.00А 30 NBC CA B 88 32 747 
SAT. 9.00А 30 CBS СА B 57 24 484 
NBC MAJOR LEAGUE PRE GAME 18 |204 201 99 99 |А @6 16 391 SHORES. 43 |195 195 96 96 |А 21 18 178 
1 SAT. 2.00 17 NBC SC B 46 17 391 8.00А 30 NBC СА В 34 23 289 
2 SAT. 3.00Р 18 SPIDERMAN АЮ) FRIENDS 39 | 145 163 76 86 |А 47 17 399 
SAT. 12.00 30 NBC СА в 48 16 408 
NBC MAJOR LEAGUE BASEBALL 18 |205 201 99 99 |А 6.6 20 560 
1 SAT. 2.17Р 195 NBC SE B 6.5 22 552 || SPORTSBEAT 23 94 61 |А 14 4 119 
2 SAT. 3.18р 182 2 SUN. 12.30Р 30 АВС SC B 14 4 19 
NEW SCOOBY DOO MYSTERIES 43 |200 200 97 97 |А 3.4 13 289 | |sPORTSHORLD 19 115 93 ДА 5.0 13 425 
SAT. 10.30А 30 АВС СА в 45 16 382 222 4.30Р 90 NBC SA B 4.6 12 391 
NEL PRE-SEASON FTBL-NBC(S) 207 94 A 8.2 21 696 | | SPORTSWORLD-SUN. SP.ED.(S) 165 89 А 2.9 9 246 
SUN. NBC SE 1 SUN. 1.30P 90 NBC SA 
oie JO Row КЕК 46/194 194 95 95 |А 2.6 20 221 | SUNDAY MORNING 45 |177 174 96 95 |А 4.2 19 357 
SAT. 8.28A 2 NBC CN B 39 24 331 . 9.004 90 CBS N в 4.5 19 382 
ONE TO GROW ON-8:58AM 46|197 197 96 96 |A 3.2 19 272 | | SUPERFRIENDS: SUPERPOWERS 46 | 196 197 97 97 |А 3.2 20 272 
SAT. 8.58А 2 NBC CN В 48 23 408 ЅАТ. 8.30А 30 ABC СА B 38 19 323 
ONE TO GROW ON-10:28AM 45 |203 202 99 99 |А 7.2 28 611 | | SUPERFRIENDS:SUPERPOWERS2 40/191 191 97 94 |А 2.2 19 187 
ЗАТ. 8.00A 30 ABC СА B 27 18 229 
= — 
SAT. 10.284 2 NBC CN B 8.2 29 696 THIS WEEK-DAVID BRINKLEY, C p 42] 190 188 әв әт д 38 13 323 
М 45 |205 205 98 98 |А 6.2 23 526 TURBO. een š 46 | 202 203 99 99 |A 3.2 13 272 
OF 60 [0 eR RTG 525 NBC CN B Та % gar . 9.30А 30 ABC CA B 45 17 382 
6 86 |A ; 
ші 20 ді ОЗА ШТАТЫ ik 1 в 46 15 391] Us OPEN TENNIS PREVIEWS) o а ul з |А 24 7 204 
3|198 198 97 97 |A 2.8 17 238 „А ТОЙ 188 92 |А 24 6 204 
PINK, PANTHER AND SONS вс с š 43 £ ж SPD ы өше 
2 А 3.9 
қ т 30P 30 CBS ca | 3 B 33 12 280 или snes а СОБАТА) 201 98 |A 4.1 15 348 
3 3 I 
ING CUBE 16 |201 202 99 98 |A 3.4 13 289 WORLD SERIES OF И 203 99 [А 4.2 12 357 
ТТЕ ААО 30 двс CA в 3:9 15 331 .  3.00Р 180 CBS SE 
SCARY SCOOBY DOO FUNNIES 43 | 195 196 95 95 |А 4.0 15 340 
SAT. 11.00А 30 ABC СА B 48 17 408 
SATURDAY SUPERCADE 19|170 139 84 65 ДА 41 15 348 
12.30P 60 CBS СА в 35 13 297 
кий ous ROCK-8:25AM 46|191 191 97 94 |А 2.5 20 212 
8.25А 4 ABC CN в 3.0 18 255 
СК -9:55AM 46 | 202 203 99 99 |А 3.3 13 280 
SCHOQLHOUSE ВОСК -9:55АМ С сі A 32 а 0 
боле ROK 10:25AM. “ig | 201 202 99 әв |A 32 13 272 
SAT. 10.25А 4 АВС CN в 3.8 15 323 
SCHIQQLIIOUSE, ROCK- 1:254M 43| 195 196 95 95 |A 3.9 14 331 
11.25А 4 АВС CN в 17 16 39 
SMURFS i 45 | 204 203 99 99 |A 4.8 23 408 
SAT. 9.00А 30 NBC СА В 59 25 501 
FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 
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KEY: A=CURRENT REPORT В = SEASON AVERAGE 


м Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.MON. AUG.12, 1985 


10:30 10:45 


TOTAL AUDIENCE í 11,720 18,420 
(Households (000) & %) 13.8 21.7 
e ts К MCCORMICK — —— АВС PAs ALORE MOVIE 


ABC TV в 


AVERAGE AUDIENCE í 9,170 11,120 
(Households (000) & %) 10.8 10,5% 11,2% 13.1 (118% 13.1* 14.0% 13.7% 
SHARE OF AUDIENCE % 20 20 * 20% 22 20 * 22 * 24 * 24 * 
W __ Ave. AUD. BY y HR. 10.2 4 É 191. 138 1422 
Е М... 7,1, М { 12,650 14,520 13,070 13,670 
louseholds 14.9 Ий 15.4 16.1 
'++— SCARECROW & MRS. KING ——» КАТЕ & ALLIE NEWHART e CAGNEY & LACEY ———+> 
Ë CBS TV (82050) (R) (RSD) (а) 
AVERAGE AUDIENCE í 9,250 11,890 11,720 9,930 
К (Households (000) & %) е 10235 11,6% 14.0 13.8 1127 TILAR 12.0* 
SHARE OF AUDIENCE % 20 20 * Bie 24 23 20 19» 21 Ж 
AVG, AUD. BY МНЕ, % gdt 110 00:65 ЖИБИ 218,3. 14287 14.0) 196. 444: 231255 128. 21020 
1 TOTAL AUDIENCE ( ч us 17,400 
(Households (000) & %) 20.5 


6.9 £ 
N BC TV — BLOOPERS & PRAC. JOKES — HANK WILLIAMS JR. STORY 
(250) 59 


AVERAGE AUDIENCE í 10,020 


(Households (000) & %) 2128 1257. Шого КҮЗҮ, 11.6% 13.0” 14,0% 14.3% 
SHARE OF AUDIENCE % 22 22 * PASA 22 eons ele 24 * 26 * 
AVG. AUD. ВУ % HR. % TRE 51126: GENO бр PISSA лана кәде FIO: 13297 1821 14.6 14.0 
TOTAL AUDIENCE ( 13,580 24,190 

(Households (000) & %) 16.0 29.2 


NFL PRE SEASON FOOTBALL 
DENVER ү SAN FRANCISCO 


mmm HARDCASTLE & HCCORHICK — 


ABC TV a 


AVERAGE AUDIENCE f 7 11,210 
(Households (000) & %) 11.22 10.6% 11.85 13.2 13.6% 14.3* 15.4% 12,7% 
SHARE OF AUDIENCE % к 52 Ж ЕЛЕР оК Е а А 
W AV AUD. BY WHR. % 10:08 1103 119 М6. 10195 140 130 127 154 359 122 122 
AUDIENCE 16,300 17,830 16,470 16,220 
Ë (Households (000) & %) 19.2 21.0 19.4 19.1 
> SCARECROW & MRS. KING — КАТЕ & ALLIE NEWHART | <— САСНЕҮ š LACEY —— 
E CBS TV (R)XSUS-SD) (Ry (8760) (н) 
12,230 14,690 14,520 11,720 
Е (000) E %) { 14.4 13,5% 15.3* 17.3 17.1 13.8 13.1* 14.4* 
К “SHARE OF AUDIENCE % 25 24» 26* 28 27 3 21 * 25 * 
AVG. AUD. BY % НЕ. % 12104143 ЖЫ 157 Те 182 1:0 ІЛІҢ j2 154 103 145 
2 13,580 18,930 
(Households (000) & Ж) 16.0 22.3 ма 
го Е == 
М BC TV LITTLE HOUSE: JHE LAST FAREWELL 
R) 
AVERAGE AUDIENCE 8,740 11,040 
сн Ж “К Гат Se TT 
AVG. AUD. ВУ ⁄4 HR. % 1 к 10.3 Э.Р 14.6 15.0 15.1 


9.8 
49 50. 53.0 | 54.2 | 56.0 
EX ERE 54.5 35 57.7 | 58.9 | 60.5 Ha H 


HOT STR WR. 
бир бе. D WK. 2 


EVE.WON. AUG.19, 1985 


з Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. TUE. AUG.13. 1985 


TIME 7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 915 9:30 9:45 10:00 10:15 10:30 101) 


ШЗ 4 ке Ж. Ші 
WHO'S THE BOSS? THREE'S А CROWD <————— MOONLIGHTING ————» — MACGRUDER AND LOUD. — 
ABC TV (a) (в) Ся)(50) (я) 
АМЕ AUDIENCE { 11,720 11,720 13,920 11,550 
ле (00 ) 13.8 13.8 16.4 15.7* 17,0% 13.6 13.1" 14.1% 
W UDIENCE % . 26 25 28 27 * 22% 24 93% 26 * 


AVG. AUD. ВУ М HR. % 13.3 14.3 13.7 14.0 15,4 16.1 ТЕН 16.9 13.2 13.0 13.8 14.4 
TOTAL AUDIENCE 14,860 13,840 
17.5 i 


Ë (номеһсіш (000) & %) ( 16.3 
CBS TUESDAY NIGHT MOVIES —— руин, 


E CBS TV Бс 


AVERAGE AUDIENCE { 7,980 


(Households (000) & % 
K SHARE OF AUDIENCE қ 9.4 8.4% 8,3% 10.2* 10.6* 10.5 10,9% 10.1* 
AVG. AUD. BY НЕ % 17 16 15 18 * 18 * 19 100% Tes 
1 . . А HR. 8.5 8.3 8.1 8:5 9.8 10.5 10.7 10.5 Д2, 10.5 9,8 10.3 
TOTAL AUDIENCE 15,200 
(Households (000) & ®) Ñ 17.9 Fisa 141230 


— A TEAM ——— —— RIPTIDE —— ee REMINGTON STEELE ----- 
а) 


NBC TV ASD) (R) 


AVERAGE AUDIENCE 11,040 9,850 
(Households (000) & %) { 13.0 12.1* * li с 
SHARE ОР AUDIENCE % ) 24 23 ыы | №. Е ЕДІ 
AVG. AUD. BY ⁄4 НВ. % 11.8 12.3 13.6 14.2 11.9 11;5 24,2 11.6 12.8 3,2 13.1 12.3 
TOTAL AUDIENCE 
пиши б) Аж) Ñ whe 6 11179 Мі 9% 


WHO'S THE BOSS? THREE'S А CROWD em MOONLIGHTING э <—— HACGRUDER AND LOUD ---- 
(а) 


АВС Ту (R) (R) (R)(sO) 


AVERAGE AUDIENCE 11,550 12,400 12,570 13,330 
(Households (000) & %) { 13.6 14.6 14.8 14.4% 15.2* 15.7 14.8% 16.5* 
SHARE OF AUDIENCE % 24 25 2 т. бык 128) ba: 30 * 
AVG. AUD. BY % HR. % 12.5 14.6 14.3 148 141 14.7 151 152 14.3 15.3 16.0 17.0 
E 15,960 12,400 
E Households (000) & %) 18.8 14.6 
—— Fs TUESDAY NIGHT BOV ES ——ə—— s 57TH ———— 
Е CBS TV шасы 
AVERAGE AUDIENCE 8,320 8,320 
K (Households (000) & %) 3.8 8. 9.7% 10.6* 10.1* 9.8 10.4 9.2* 
SHARE OF AUDIENCE % 17 16» 16 * 18 * 18% 1: 8 17 * 
AVG. AUD. BY % НВ. % 9.0 ав 96 98 108 10.4 102 10.1 10.3 104 94 8. 
16,390 16,470 15,450 
(Households (000) & %) 19.3 19.4 18.2 


—— ТЕМ — ec RIPTIDE ------- e REMINGTON STEELE ---- 


NBC ТУ (R59) re) 
AVERAGE AUDIENCE { 12,310 12,650 11,630 
(Households (000) & %) 14.5 13.6% 15.4* 14.9 14.3* 15.4% 13.17 13.8» 
SHARE OF AUDIENCE % 25) 241% 26 * 25 24 * ОБЖ 24 24 * 
AVG. AUD. BY \ HR. % 12.8 14.3 15.4 15.4 14.1 14.6 15.4 15.5 13.8 13.8 


USEHOLDS USTA mK: " є 
(See Def. 1) š қ Я Ж x $ 
E H For explanation of symbols, See page A. 


ЕТ EVE.TUE. AUG.20, 1985 


А-5 


А-6 


= = m m = 


гә >x m m = 


TV HOUSEHOLDS USING TV ыз 1 


Nielsen nee TV_AUDIENCE ESTIMATES EVE.WED. AUG. 1 


10:00 10:15 10:20 104 


TOTAL AUDIENCE 9, 
(Households (000) & %) { iis 839 12182) 


+—— ROCK'N ROLL SUMMER ACTION —» «—————— DYNASTY —— ---НОТЕ -----. 


ABC TV (80) (RO) (а) 


AVERAGE AUDIENCE 5,940 6,370 8,830 

(Households (000) & %) 7.0 +, 1” 6.9* rads) 6.7* 8.3* 10.4 10.3* 10.5* 
SHARE OF AUDIENCE % 13 14 * 1995 13 2% 14 * 18 18 * 19 * 
AVG. AUD. BY % HR. % 1.2 7.0 6.7 Tl 6.5 6.9 7.8 8.8 10.44 10.2 10.4 10.7 

— , ньмньвБЪ ии о 101 
TOTAL AUDIENCE 15,110 

(Households (000) & %) ( 17.8 ШІ 


4------- | HAD THREE WIVES ----- 2-85 WEDNESDAY NIGHT MOVIE ------- 


СВ 5 TV (505-50) THE LOST HONOR OF KATHRYN BECK 


AVERAGE AUDIENCE 10,870 11,210 
(Households (000) & %) { 12.8 12.5% 13.2% 13.2 12.7% 13.0% 13,3% 13.9% 
SHARE OF AUDIENCE % 24 25 * 24% 23 22 * 22% 23 * 25 * 
AVG. AUD. ВУ ⁄ HR. % 12220 121044893 131 126 1108 152 зо ПӘ Қа 141 137 
— UU U I UU U ил E E 3 1 26 128 131 130 13.3 193 мі г 
(ШК АЛЕН ы ( iena m 15,960 13,840 
Ў 18.8 16.3 
+— HIGHWAY TO HEAVEN —— FACTS OF LIFE DOUBLE TROUBLE —— ВЕТ 
NBC TV (RSD) (R) (в)(50) CEE 
AVERAGE AUDIENCE { 12,230 14,690 14,350 10,020 
(Households (000) & %) 14.4 13.2” 155% 17.3 16.9 11.8 12,5% ша 
SHARE OF AUDIENCE % 27 26 * 28* 30 28 21 21 * 20 * 
AVG. AUD. BY \ HR. % 12460 2982 ПӘ 100” ЕЕ 29 1639. 1600 4 ЕС поо о 7 1000 
ЕЧ - 
TOTAL AUDIENCE 9,930 11,580 
(Households (000) & %) { 100876 11.7 


<— ROCK'N ROLL SUMMER ACTION — —— J DYNASTY > es BEEZ E ----------- 


АВС Ту (60) (я)(50) (в) 


AVERAGE AUDIENCE Т 6,710 6,790 8,660 

а (C00) А 1,9 в.0* ы 60 720% 8.9* 10.2 10.2% 10.2* 
SHARE OF AUDIENCE % 00015 ыл i 12* Шы ТИ тк 18 * 
AVG. AUD. BY % HR. % кіз із із 6274 ва оз 00-04-01 102 
TOTAL AUDIENCE { 14,860 24,370 

Households (000) & %) . > 

j ү ——— | HAD THREE Wives — ЭТИ CIRCUS 
CBS TV (505-50) 2 

AVERAGE AUDIENCE 10,440 13,410 

waa n, T о tan eet at ak k к к 
AVG, AUD. ВУ w НЕ. % 11.66 12.1 12,5 12.7 12.8 14,3 16.1 165 18.3 17.0 15.9 15,3 
TOTAL AUDIENCE | ( 14,260 14,779 13,840 11,970 

(Households (000) & %) 16.8 17.4 16.3 14.1 


< HIGHWAY TO HEAVEN —— FACTS OF LIFE DOUBLE TROUBLE пни ST. ие — 
(R) (R) ( 


М BC TV (axso) 


AVERAGE AUDIENCE { 11,210 12,140 кі 
(Households (000) & %) 13,257 eeu 14.25 14.3 10,6% 
SHARE ОҒ AUDIENCE % 24 23 * 25 * 24 19. 
AVG. AUD. BY % HR. % 11.4 12.8 13.8 14.6 14.0 10.4 


НІ ЕРІРИЕЛІРН ЕНІ 
See Def. 1 2 50.5 150.3 [FS UN EF 5 


U.S. TV Households: 84,900,000 


For explanation of symbols, See page A. 


EVE.WED. AUG.21, 1985 


ка Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.THU. А00. 15, 1985 


10:00 10:15 10:20 0% 
— 
TOTAL AUDIENCE í 12,400 18,170 
(Households (000) & %) 14.6 21.4 


— АВО THURSDAY NIGHT NOVIE ——— s —— x —— 


ABC TV THE BUDDY HOLLY STORY 


AVERAGE AUDIENCE =f 6,280 13,870 
(Households (000) & %) 7.4 6.4* 1.0% ТА (> 8.4* 16.1 16.3* 16.0* 
W SHARE OF AUDIENCE % в р» 13 х 14 * 18% 29 29» 30 
AVG. AUD. BY % HR. % 6.6 6.3 6.8 7.1 7.9. 7.6 7.9 8.9 15.7 16.9 16.4 1527 
TOTAL AUDIENCE = f 12,570 15,280 11,380 
E (Households (000) & %) 14.8 18.0 13.4 


—— АСМ, P.I. ----- <-----СІМН 8 SIMON ----- em KNOTS LANDING --- 
(R) 


E 6 В 5 Тү (RXS0) (8750) 


AVERAGE AUDIENCE í 8,740 11,290 8,490 
K (Households (000) & %) 10.3 9.1% 11157! 13,3: 132208 13.6* 10.0 9,85 10.2% 
SHARE OF AUDIENCE % 19 ТИЕ 2187 23 ы 24 * 18 Тү ғы: 192% 
AVG. AUD. BY % HR. % 8.7 9.4 111 12.0 12.9 PSS 187670 13761 gt 9.9 10,2: |1059 
TOTAL AUDIENCE { 21,230 18,000 16,640 16,640 15,930 
(Households (000) & %) 25.0 21.2 19.6 19.6 17.7 
BILL COSBY SHOW FAMILY TIES CHEERS NIGHT COURT HILL STREET BLUES —— 
N BC TV а) (#50) (я) (R) (R) 
AVERAGE AUDIENCE 18,420 16,130 14,940 14,430 11,120 
(Households (000) & %) 21.7 19.0 17.6 17.0 ІЗІ. 131% 13.0 
SHARE OF AUDIENCE % 41 35 31 30 24 23% 24 * 
AVG. AUD. ВУ у HR. % 20:8! (2256: 19.0. 18,6 17.3 47.8. 417:0. 16,9 13.2 13.1 13.1 12.9 
— - 
TOTAL AUDIENCE í 12,570 15,790 
(Households (000) & %) 14.8 18.6 


——— АВС THURSDAY NIGHT MOVIE ----------- «—— 20/20 —— 


АВС ТУ E 


AVERAGE AUDIENCE 6,280 11,800 
(Households (000) & %) та 6.8* 7.0* т.т 8.0% 13,9 14,0% 13.8* 
SHARE 0F AUDIENCE % е ue ia ie г Т Back а 
W Алс. AUD. BY % HR. * 7.2 6,4 7.0.0 8 К ) 7,9 13.6 14.5. 14.1 13.5 
Е TOTAL AUDIENCE { 14,590 16,640 15,790 
ee tee — usun, PA. —— —sitot & SION --- ——— r ———> 
(8/50) (RSD) 
Е CBS TV 
13,330 11,720 
Е 1 Ш" ц.о 13.3" 18.7 15.0% 16.5* 13.8 13.9% із. 
K ата AUDIENCE. Ж 22 21 * 24* 27 * * 2 24 к 25 х 
AVG. AUD. BY ú HR. % Шо. Па ЧӨ 9.7 МЖ 155 164 ОЕ 14.3 135-180 в 
К 17,660 15,960 15,110 14,690 
2 (wovseoids (00) & %) { юм 20.8 18.8 17.8 17.3 ; 
BILL COSBY SHOW FAMILY TIES CHEERS NIGHT COURT НИ STREET BLUES — 
NBC ТҮ (в)(50) (а) (8750) (а) 
AVERAGE AUDIENCE 18,080 15,620 14,010 13,500 10,950 
жені кет с 1. 
AVG. AUD. BY W HR. % 20.0 22.5 18.5 18.3 161 169 161 157 13,7 13.2 12.7 12.0 


TV HOUSEHOLDS USING TV 
‘See Def. 1 


U.S. TV Households: 84,900,000 


WK. 1 
WK. 2 


For explanation of symbols, See page A. 


EVE.THU. AUG.22, 1985 


А-9 


m = 


= m 


= 


гә >x m m = 


TV HOUSEHOLDS USING ТУ WK. 1 
2.0 Wit 


А-11 


TOTAL AUDIENCE í 10,530 9,510 9,510 7,900 9,680 

(Households (000) & %) 12.4 11,2 11.2 9,3 11,4 
ABC TV WEBSTER MR. BELVEDERE BENSON OFF THE RACK 

(яХ50) (а) (R) (RX S0) 8 

AVERAGE AUDIENCE í 8,830 8,240 8,240 6,790 7,050 

(Households (000) & %) 10.4 9.7 9.7 8.0 EPE ros 8.7* 
SHARE OF AUDIENCE % 23 20 18 15 15 14 * 16 * 
AVG. AUD. BY % HR. % 10.4 10.5 9.6 9.7 Э 218207 Y 80 ИЮ: №62 a 1656 
TOTAL AUDIENCE 7,900 16,640 

(Households (000) & %) { 9.3 19. 

e DUKES OF HAZZARD —— 

CBS TV (я)(505-50) 
AVERAGE AUDIENCE f 5,260 10,190 

(Households (000) 8%) l 6.2 6.0* Green| 12.0 10.8% 12.4* 12.6* 12.3* 
SHARE OF AUDIENCE % 13 192% 13 22 СІЛА 2377 23 * 23: 
AVG. AUD. BY У НЕ. % 620 E |54 ESA 11-9: (42.00 1208 12.7 les 123 
TOTAL AUDIENCE í 10,700 12,740 18,000 

(Households (000) & %) 12.6 15.0 21.2 


—$— KNIGHT RIDER ——— «————— MOTOWN REVUE ——— < vi £ —_ 
(а)(50) (50) (а) 


NBC TV 


AVERAGE AUDIENCE 7,810 8,410 14,090 
(Households (000) & %) { 9.2 8.6" 84% 79,44 9.1 10.8% 16.6 16.2* 17.0% 
SHARE ОҒ AUDIENCE % 19 19 * 20* 19 17 * 20* 30 30 * 31 * 
AVG, AUD. BY А HR. % 80 19.1 95 10.0 89 94 104 112 (608 1657 16/97 1.2 
-- - - 
TOTAL AUDIENCE 11,720 9,510 11,120 10,270 12,820 
(Households (000) & %) { 13.8 11.2 13.1 12.1 15.1 
WEBSTER WR. BELVEDERE BENSON OFF THE RACK 
ABC TV (в)(50) (а) (а) (R)(SD) 
AVERNGE AUDIENCE 4 9,420 8,410 9,170 8,740 9,080 
(Households (000) & %) 11.1 9.9 10.8 10.3 10.7 10.4* 11.1* 
SHARE ОҒ AUDIENCE % 23 19 20 19 20 18 * 20 * 


AVG. AUD. BY % НА. % 5 ñ За що Шиа 2.05 о 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 


8,320 
(Households (000) & %) 9.8 8.5% 2.0% 10.2" 10,4% pee К» 
SHARE ОР AUDIENCE % 19 17 17 19 19 
AVG. AUD. BY % НВ, % 10.0 10.2 10.8 
TOTAL AUDIENCE { 11,210 12,480 19,100 
(Households (000) & %) 1952 14.7 22.5 


<— Nis RIDER ——— s —n MOTOWN REVUE —— Е жацы —°O 
(R)XsD) 


NBC TV 


AVERAGE AUDIENCE 7,390 8,150 14,860 
(Households (000) & %) { 8.7 8.05 i ie ie о (5 172 таи 
SHARE OF AUDIENCE % 1 ah Қ ab lez any 175 


AVG, AUD. BY % НА. % 


mr hi r [sr Is Ra: B ста [и E: B B: 


For explanation of symbols, See page А. 


EVE.FRI. AUG.23, 1985 


U.S. TV Households: 84,900,000 


^12 Nielsen NATIONAL ТУ AUDIENCE ESTIMATES ЕМЕ. SAT, AUG.17, 1 
7:00 7:15 7:30 7:45 10 44 
TOTAL AUDIENCE { 12,400 13,920 13,750 
(Households (000) & Ж) 14.6 16.4 16.2 


TJ. HOOKER ——— emam NE BOAT —э —— FINDER OF LOST LOVES — 
(я) 


А В C TV (RSD) (R)(SD) 


AVERAGE AUDIENCE f 8,660 9,850 10,440 
(Households (000) & %) 10.2 9.64 10.95 11.6 11.0% 12,2% 12.3 12.0% 12.6* 
SHARE OF AUDIENCE % okey (21004 23% 22 21 * 23% 24 23 * 25 * 
W AVG. AUD. BY% HR. % 9:2 969 108 110 10.6 ЦЫЗ 120 124 1:8 424 125 127 
TOTAL AUDIENCE í 9,930 20,550 
E (Households (000) & %) 117 24.2 
----люш----- 
Е CBS TV (R)(sD) 
AVERAGE AUDIENCE 6,620 8,320 
(Households (000) & %) 7.8 6.9% 8.6* 9.8 9.2% 9.2% 10.4% 9.5* 
K SHARE OF AUDIENCE % 17 15 * 18% 20 19 * 18 * 20 * 18» 
AVG. AUD. BY М НЕ. % 6.6 7.2 8.3 9.0 9.3 9.1 9.1 9.4 10,4 10.3 9.3 9.7 
1 TOTAL AUDIENCE í 7,900 7,980 10,270 10,870 „650 
(Households (000) & Ж) 9.3 9.4 12.1 12.8 14.9 
DIFF'RENT OUR TINE GIMME A BREAK MAMA'S FAMILY 
NBC TV STROKES-SAT. (50) (R) (R) 
(R) 
AVERAGE AUDIENCE { 6,710 6,450 8,490 8,830 9,000 
(Households (000) & %) 7.9 7.6 10.0 10.4 10.6 10.3% 10.9* 
SHARE OF AUDIENCE % 17 16 20 20 21 20 * 227% 
AVG. AUD. BY \ HR. % 7.2 8.6 1.4 ft. 9,9: г. 1056 9.9 10.9 10227 10.3 ' 106. 21/2 
-- = - 
TOTAL AUDIENCE 4 
снна (00) вю Ñ ШҮ ШІ 


——— LOVE BOAT — [МОЕ OF LOST LOVES ------- 


ABC TV (в)(50) (#50) 


AVERAGE AUDIENCE 9,850 12,310 
(Households (000) & %) { 11.6 9.2* 10.9% 14.8% 14.5 13.6% 151% 14.7% 
SHARE OF AUDIENCE % 23 15 * 22 * р д» 28 * 28 * 
AVG. AUD. BY А HR. % ББ 99 107 11:2 343 152 132 140 151 160 151 143 
Е TOTAL AUDIENCE í 10,780 167300 
(Households (000) & %) 12.7 9.2 
“жа ШЕШ Жр ІСІ 
Е CBS TV (R)X(SO) a 
AVERAGE AUDIENCE 7,560 9,340 
(Households (000) & %) 8.9 8.4% 9.4* 110 9,2% 10.95 11,8* 12.2* 
K SHARE OF AUDIENCE % 18 18 * 19 < Па n* 20 * 22 * 23 * 
AVG. AUD. BY НВ. % |. | р 
ОТАГ AUDIENCE 9,000 8,070 17,830 
(Households (000) & %) 10.6 9.5 21.0 
DIFF'RENT OUR TIME 
N BC TV STROKES-SAT. 
(R) 
AVERAGE AUDIENCE { 7,640 
(Households (000) & %) 9.0 
SHARE OF AUDIENCE % 19 
AVG. AUD. BY % HR. % ваа 


Ту HOUSEHOLDS USING 3 
(See Def. 1) WK. 2 


U.S. TV Households: 84,900,000 For explanation of symbols, See page A. 


A-13 EVE.SAT. AUG.24, 1985 


A-14 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TOTAL AUDIENCE { 4,250 
(Households (000) & %) 5.0 
ABC 
KERO 
ABC TV шр 
AVERAGE AUDIENCE { 3,820 
(Households (000) & %) 4.5 
W SHARE OF AUDIENCE % 11 
AVG. AUD. ВУ % НВ. % 4,5 
TOTAL AUDIENCE í 
Ë (Househalds (0%) & %) 
NFL PRE-SEASON FOOTBALL |—— 
E CBS TV 
AVERAGE AUDIENCE í 
K (Households (000) & %) 9.4% 10.3* 10.6* 
SHARE OF AUDIENCE % 19 * 23 * 26 * 
AVG. AUD. BY % HR. % 94 9з 10.2 10.5 10.8 10.4 
1 TOTAL AUDIENCE ( 10,020 
(Households (000) & %) 11.8 De К, 
н ee 
11:30-12:50АМ), 
М BC TV сов НИ И А 20a) 
AVERAGE AUDIENCE ( 5,690 
(Households (000) & %) 6.7 ТОТА 6.4? 5,6 
SHARE OF AUDIENCE % 20 20 * 19 * 20 * 
AVG. AUD. BY И HR. % бй. ОТАШ ise, Yasa И kare 
TOTAL AUDIENCE, f v ret 7 
(Households (000) 8 %) 74.6 
АВС TV 2-2 
PORT- 
ENCE a 
AVERAGE AUDI 
(Households (000) & %) { s 
SHARE ОҒ AUDIENCE % 11 
W AVG. AUD. BY НЕ. % 4.5 
TOTAL AUDIENCE { 
E (Households (000) & %) 
AVERAGE AUDIENCE { 
K Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 
2 TOTAL AUDIENCE { 6,110 
(Households (000) 8 %) 7:2 


NBC ТУ 


AVERAGE AUDIENCE ( 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY и HR. % 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 84,900,000 


A-15 


3.8% 2.8* 
15_* 1595 
4.0 3.7. 2.6 2:9 3.2 


For explanation of symbols, See page A. 


EVE.SAT. AUG.24, 1985 


А-16 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 1 
(Households (000) % %) 
SHARE OF AUDIENCE % 


W AVG AUD. BY WHR. % 
TOTAL AUDIENCE Í 
Ë Households (000) & %) 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:00 


ee. © 


EVE.SUN. AUG.18, 1985 


7:15 7:30 7:45 8:00 815 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10 45 
9,250 23,180 
10.9 27.3 
e RIPLEY'S BELIEVE IT-NOT — АВС SUNDAY NIGHT MOVIE А, 
(в) SUPERMAN 
(R)XSD) 
6,200 11,460 
7.3 6. ТЇВ* 19.5 634% 11.2* 13.6* 15297 +. 15,4% 
15 14% 167% 23 С НЕР 22-3, 24 * отар 
Gie Шо 75 80 8,8 9.9 10:9 11.5 13.3 199 15.0 156 162 167 0 BL 
1280 22,840 17,570 
26.9 20.7 


50 7 MINUTES р ——uRpER, SHE WROTE а т----- TRAPPER ТЫ) и.о. --- 


Е CBS Ту danso) 
AVERAGE AUDIENCE f 137240 15,110 13,750 
K (Households (000) & %) 156 Мы 15.8” 17.8 16.3* pies 48:58 18.8* 16,2 16,2% 16,3% 
SHARE ОР AUDIENCE % 32 — 32 * 31% 30 30 * 36 х 30 * 30% 28 27% 29 = 
AVG. AUD. BY% HR. pe Во pee ПЕТ | P peo ban yo fee fen | 
TOTAL AUDIENCE { 9:880 15,450 19,270 
(Households (000) & Ж) 6 is. 22.7 
OSEAN QUEST my ——— АВС SUNDAY HIGHT MOVIE — aeaee 
(50) HUNTER 
NBC TV (RXSD) 
AVERAGE AUDIENCE f 8,450 11,210 1,72 
(Households (000) & %) 7.6 eed 1:9% 13.2 12.9* 13.6= 13.8 12.7% 13:7* 14,6* 14.3* 
SHARE OF AUDIENCE % 1 IS * 16* 23 23% 22% оз (214 22 24 25 * 
AVG. AUD. ВУ У HR. % 1.1 7.6 7.6 8.3 12.8 12.9 13.5 13.8 12.6 ЧЕ 43.5 13.9 14.6 14.5 14.7 14.0 
«ТТС ЕЛЕНЕ. í 9,930 22,240 
jouseholds 26.2 
i hs othe aaa rte u a 
THE STING 
ABC TV (8)(50) 
AVERAGE AUDIENCE 
(оваке aane. ç 6313 ва Bar 11023 пок 12,9% мт, т, 16,0, 15,5% 
$ Ë 46сж 24 22% 22 
W AVG. AUD. BY W HR. % 45 65 zs вв із 125 126 132 145 149 156 159 159 160 155 
TOTAL AUDIENCE 0 19,260 23,770 
E (Households (000) & %) 22.8 28.0 
ар ү — s — 
4 
Кы ау а { . 25:75 18.3" 4 Е 11.4% 12.0* (аты 13.2% 15 16.3% 
K SHARE OF AUDIENCE х 59 3575 24 (533 21% 21 * 007% 22 25 29 * 
AVG. AUD. ВУИ НВ. % 15,2 16.2 16.4 161 11.4 114 11.9 12.0 12.6 13.3 13.1 13.3 14.8 15.6 16.2 16.4 
2 “Тоты. AUDIENCE, {7.130 8,570 15,960 19,700 
(Households (000) & %) A > 
pace |e! 2-і, SUNDAY NIGHT MOVIE 
NBC TV PUNKY BREWSTER SILVER spoons ——— инш — Tie DEPON С 
AVERAGE AUDIENCE 6,110 65880 11,800 12,140 Е Р 
1 8,1 13: 9 13;5% 14.2* 14.3 12.4* 13.8% 14.9% 16.1 
C SHARE OF AUDIENCE % is 16, 25 * 25% 24 21% 23 25 28 * 
AVG. AUD. ВУ у НВ. % т E 1 13.9 14.3 14.1 125% 22.7 13.4 14.1 14.6 15. x: 2857 16.5 


(See Def. 1 


ЭШЕНІЕТЕН EAP ЕЛЕШЕН 


U.S. TV Households: 84,900,000 
А-17 


For explanation of symbols, See page А. 


EVE.SUN. AUG.25, 1985 


EVE.SUN. AUG. IA, 


1:15 1:30 1:45 700 71% 73 


xe Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TIME 130 11:45 1215 12:30 1 


TOTAL AUDIENCE { 3,140 
(Households (000) & %) 


AR 
WEEKEND 
ABC TV ШР 
SUN. 
AVERAGE AUDIENCE { 3,050 
(Households (000) & %) 
SHARE OF AUDIENCE % 14 
AVG. AUD. BY % HR. % 3.6 


OTAL AUDIENCE { 5,010 
(Households (000) & %) 


CBS TV oe 


AVERAGE AUDIENCE f 4,920 

(Households (000) 8%) l 4 
SHARE OF AUDIENCE % 12 
AVG. AUD. BY У HR. % 5.8 


TOTAL AUDIENCE { 1,190 
(Households (000) 8 %) 1 


e 
NBC TV Е 
MACHINE 
AVERAGE AUDIENCE 1,190 
(Households (000) & %) l 1.4 
SHARE OF AUDIENCE % 4 
AVG. AUD. BY НЕ. % 1.4 


~ — - 


TOTAL AUDIENCE 
(Households (000) & %) { 2,970 


ABC TV tae г 


AVERAGE AUDIENCE 

(Households (000) & %) ( aeai 
SHARE OF AUDIENCE % R 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE { 4,920 
(Households (000) & %) 5.8 


CBS TV = 


AVERAGE AUDIENCE { 4,500 
% 
% 


= = m rm = 


(Households (000) & %) 
SHARE ОҒ AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE { 1,100 
(Households (000) & %) 1 


NBC TV ір 
Wachi 
AVERAGE AUDIENCE { $0" 
(Households (0%) & %) 
SHARE OF AUDIENCE % 
AVG. AUD, BY ⁄ НА. % 


Saar ssnrnenrrmrnrnrnrngn 


U.S, TV Households: 84,900,000 
А-% 


ә ж m m = 


For explanation of === Ses pagë 


EVE.SUN. AUG.25, 1985 


кю Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. AUG.12-16, 1 
7:00 715 1:30 7:45 800 8:15 8:30 : 9:00 915 9:30 945 10:00 10:15 10:30 104) 
TOTAL AUDIENCE { 4, mo 5,010 
(Households (000) & %) 5,9 
#— 6000 MORNING, en =y е— 0000 MORNING, AWERICA-830 — 
A B С ТУ (00-0ғ) (PARTICIPATING) (69-0ғ) (PARTICIPATING) 
AVERAGE AUDIENCE { 3,400 4,160 
(Households (000) & %) 4.0 4.9 
SHARE OF AUDIENCE % 
ү AVG. AUD. BY НВ. % 
3,060 3,230 5, a 4, ee 
(Households (000) & %) 3.6 3.8 
ces ққ NEWS CBS кер NEWS i гі. PYRAMID Е YOUR LUCK 
Е CBS Ту 
AVERAGE AUDIENCE í 2,380 2,550 4,160 3,990 
K (Households (000) & %) 2.8 3.0 4.9 4.7 
SHARE OF AUDIENCE % ЖЕ a5 19. re 
AVG. AUD. BY % HR. % 2.8 3.2 5.2 4.9 


1 TOTAL AUDIENCE 3, ар 4, BS 4, е 5; И 


(Households (000) & %) { 


«------ TODAY SHOW- A pa ----» —N TODAY SHOW- A іш ---- ШҮ 570048 SALE OF THE 
N B С Тү (co-op) (PARTICIPATING) (CO-OP) (PARTICIPATING) CENTURY 
AVERAGE AUDIENCE [f 2,720 3,570 | 3,910 4,150 
(Households (000) 8%) 1 3.2 4.2 4,6 5.6 
SHARE OF AUDIENCE % 20 19 с 18 21 
AVG, AUD, BY и HR. % 3.2 3.3 4.2 4.2 4.3 4.9 5.4 5.7 
-- 
TOTAL AUDIENCE 
иен Ñ "ш КЫ 
=— 6000 MORNING, AMERICA-730 ~» «—— GOOD MORNING, AWERICA-830 — 
АВС TV (0-09) (PARTICIPATING) (00-0Р) (PARTICIPATING) 
AVERAGE AUDIENCE 
ме (и ay { 3,40 и 
SHARE OF AUDIENCE % 27 22 
AVG. AUD. BY % НЕ. % 4.6 4.6 Sot 5.0 
F 2,890 2,970 4,920 4,750 
E (Households (000) & %) 3.4 3.5 5,8 5.6 
CBS TV ces кк NEWS 685 қаз NEWS $25,000 PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE { 2,380 2,290 3,990 3,990 
K (Households (000) & %) 2.8 2.7 4.7 4.7 
SHARE OF AUDIENCE % 16 12 18 18 
AVG. AUD. ВУ % НЕ. % 257 2.9 287; ИТ 4.3 5.0 4.5 4.9 
2 3,570 4,580 4,840 4,840 
(Households (000) & %) 4.2 5.4 5.7 Бай. 
e TODAY 5Н0Ж-7.30АИ ----- ------ TODAY $НОЖ-8.30АИ ——› SILVER SPOONS SALE OF THE 
N B С TV (@0-0Р) (PARTICIPATING) (с0-0ғ) (PARTICIPATING) И CENTURY 
AVERAGE AUDIENCE í 2,120 3,570 3,910 3,990 
(Households (000) & %) 3.2 4.2 4.6 4.7 
SHARE OF AUDIENCE % 18 19 18 18 
AVG. AUD. BY % HR. % 3.2 3.2 4.1 4.3 4.3 4,9 4.5 4.8 


26.8 | = 
26.4 


For explanation of symbols, See page А. 


ea Ў DAY МОН. -ЕВІ. AUG.19-23, 1985 


a2 Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. AUG, 12-16 
11:00 11:15 11:30 11:45 12:00 12:15 1:30 
TOTAL AUDIENCE í 3,230 2,970 3, 230 4,160 9,680 9,680 
(Households (000) & %) 3.8 3.5 4.9 11.4 11.4 
ANGIE ALL STAR BLITZ Kaw 8 HOPE LOVING emm ALL NY CHILDREN ----> е---ОНЕІДҒЕ TOIVE —=— 


50) 


АВС ТУ ( 
2,720 2,460 2,630 3,480 1,300 1,410 

2.9 h я Ё $ г 5 ы р 
11 11 14 27 25 * roe 29 29% 296 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE 0F AUDIENCE 


% 12 
W дус. AUD. BY 4 HR. % 7.6 ІШЕ o0 8ж_ ве аа 87-18% 
` TOTAL AUDIENCE { гю 9,080 10,360 6,790 
Е (Households (000) & %) 8.1 10.7 i 8.0 5.5 
CBS TV BRIGE 1S PRICE 18 RIGHT 2 e— YOUNG AND THE RESTLESS -- «———А$ THE WORLD TURNS ——» CAPITOL 
AVERAGE AUDIENCE f 5,860 7,640 7,560 5,090 4,250 
K Households (000) 8 %) 6.9 9.0 89 8. 8,9% 6.0 6.0* 6.0* 5,0 
SHARE ОҒ AUDIENCE % 26 33 95 30 * 22% 20 19% 20* 17 
AVG. AUD. ВУИ HR. % 6.6 72 87 9.3 Өт of ЗОВ 6 s Шей 6.0. 92 150 
1 TOTAL AUDIENCE {7% 5,600 4,410 3,230 1,560 5,860 
(Households (000) & Ж) 9.4 6.6 - 5.2 3.8 8.9 6.9 
WHEEL OF SCRABBLE SUPER PASSWORD SEARGH FOR ------ШНІ5 OF OUR LIVES — ANOTHER WORLD —— 
N BC TV FORTUNE TOMORROW (60) 
AVERAGE AUDIENCE { 6,790 4,840 3,570 2,630 5,940 4,410 z 
(Households (000) & %) 8.0 5.7 4.2 3.1 7.0 6.8* таж 5.2 5,2% 5.1 
SHARE 0F AUDIENCE 30 21 14 10 22 22% pare) a (те. 17 * 
ре 
— — — > 
TOTAL AUDIENCE Ү з у 
(Households (000) & %) ШО 3,060 5250 4,160 9,340 i 8,910 
` ANG к 4.9 11.0 10.5 
АВС Ту ANGIE ALL STAR BLITZ RYAN'S HOPE LOVING +—— ALL MY CHILDREN ——— — ОНЕ LIFE TO LIVE —— 
(59) 
AVERAGE AUDIENCE 
(Households (000) & $) ( 00 s 2.0 3,480 7,220 6,960 
W мо. AUD, YAAR % 12 1i li i te dee Ae BR BE На 
TOTAL AUDIEI — —— е шш - 
NCE 
Е Qamqa (000) 9) (0209 Pie ee 8,880 8,260 
6.2 
E CB 5 TV ТЕ % PRICE ШЫГ; 2 Ф——— YOUNG AND THE RESTLESS — +—— AS THE WORLD TURNS —— CAPITOL 
AVERAGE AUDIENCE 
K Households (000) & %) { 520 ee 7,560 7 5,260 4,580 
ЕЕЕ Mi IAr е 
je . В * 
2 ш % 69 7,3 вв 9. Big) 91059 58 80 65 05 ба ЕЕ 
(Households (000) & %) р ө мч 2.050 Е 5,779 
NBC TV EEL oF SORABBLE SUPER PASSWORD SEARCH FOR < DAYS OF OUR LIVES — — eth WORLD — 
(60) 
AVERAGE AUDIENCE 4 
(Households (000) & %) % 5 4; э 2,380 5,860 4,330 
SHARE OF AUDIENCE % 26 ; 268 16 6,6% т 5.1 ва 5.1" 
13 |) ip 9% E i 


AVG. AUD. ВУ № НВ, % 6.7 7.0 459 4.9 3.6 3.8 % 


$ USING ТУ WK. 1 
(See lef. 1) WK, 2 


U.S. TV Households: 84,900,000 
For айқара of е See page А. 


А-23 DAY MON.-FRI. AUG.19-23, 1985 


1,2. 7.1 5.1 5.1 


> 
f 

— 

= 

= 

< 


2 Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY MON.-FRI. AUG.12-16 


3:00 315 3:30 345 4:00 4:15 4:30 445 5:00 5:15 5:30 5:45 6:00 6:15 610 


TOTAL Aunvence а { 29270 Қ 
‘Households (| . 4 
( ABC TV em- GENERAL HOSPITAL —— ABC WORLD NEWS | 
| 
AVERAGE AUDIENCE { 8,159 4 74730 
(Households (000) & %) 9.6 9,6% К % 
SHARE OF AUDIENCE % 30 31 * 30 DA 5 
W Ауа. AUD. BY HR. % 95 97 97 9.6 А ; : 
Е орет, ( №8 Е А 
(Households г 4 В 
CBS TV аар nation —— BODY LANGUAGE : I EVEN NO нав» 
AVERAGE AUDIENCE 5,940 1,950 9,850 
К Households (000) & %) { 7.0 6.8% 12% 2-3 116 
AVG. AUD. BY Hk H RS 2% 2: |722 2,228 24 11.5 1.6 
9, 
1 “Тоты AUDIENCE ( 4,250 1080 
(Households (000) & %) 5.0 SANTA BARBARA NBC NIGHTLY NEWS 
7,640 
AVERAGE AUDIENCE 3,230 254 
(Households (000) 8 %) { 3.8 3.1% 3.8% E 
SHARE OF AUDIENCE % 12 12 12 90 9.1 
AVG. AUD. BY 4 HR. % 3.8 3.7 37 3.8 | 
-- = — — 
TOTAL AUDIENCE 
ман Ñ 10 Жун 
------ GENERAL HOSPITAL --- ‘ABC WORLD NEWS 
ABC TV TONIGHT 
AVERAGE AUDIENCE 
(кошой (000) 4%) Ñ ТМ” 9.5* ae 
SHARE OF AUDIENCE % 20 3] ж 30 * 19 
AVG. AUD. BY WHR % 52-855 0296 55 9,0 9.2 
— U o 92. 
TOTAL AUDIENCE { 529 2,630 10,190 
Ë (Households (000) à %) 8.6 pn 12.0 
ç 8 =— GUIDING LIGHT — 2007 LANGUAGE CBS. EVENING NEWS- 
E CBS TV n uma 
AVERAGE AUDIENCE ( 5,860 2,210 8,740 
K (eusehalds (000) & %) 6.9 6.9 6.9% 2,6 10.3 
SHARE OF AUDIENCE % — 22 23 * 22 * 8 22 
AVG. AUD.BYYHR % 68 6.9 70 68 2.5 | 2.6 10.3 10.3 
2 ттт 7 7,500 8,490 
(Households (000) & %) 5.3 10.0 
NBC TV т----- SANTA BARBARA —— HBC NIGHTLY NEWS 


AVERAGE AUDIENCE { 3,310 

(Households (000) & %) 3.9 29% 2 
SHARE OF AUDIENCE % 13 19% 12 * 
AVG. AUD. BY М HR. % 4.0 3.9 4 3.9 


,0 Ў 
30.7 | 31.6 | 32.2 | 32.5 32.2 | 32 34.1 35.4 
30.2 | 30.9 | 31.1 31.2 31 3 34.1 35. 
For explanation of symbols, See page A. 


zh ° Ë DAY WON.-FRI. AUG.19-23. 1985 


< Nielsen NATIONAL TV AUDIENCE ESTIMATES __ DAY SAT. Аб, 17, Ит 


7457 80 815 8:30 8:45 900 915 9:30 9:45 10.0 1019 1010 104% 


970 
TOTAL AUDIENCE { 2,460 3,650 3,480 3,230 3,230 2.970 
(Households (000) & %) . 5 з i : Т 
| SUPERFRIENDS: MIGHTY 048016 TURBO TEEN RUBIK, THE NEW SCOOBY 000 
О SUPERPOWERS (80у AMAZING CUBE MYSTERIES 
ABC TV ДЕ бо) 
AVERAGE AUDIENCE [ 2,040 2,970 2,970 2.800 2,720 2,380 
(Hauseholds (000) & %) 2.4 3.5 3; 3; 3. 2. 
SHARE OF AUDIENCE % 20 22 a oy Ізі AO 116 2% 
W Аус. AUD. BY ú HR. % 2:1 ал š 
Е TOTAL AUDIENCE { 2,120 3,650 4,330 4,150 5,00 e.no 
а еер i г Р JNGEONS AND BUGS BUNNY/ROAD BUGS BUNNY/ROAD 
SISKITTS GET ALONG GANG MUPPET BABIES DUNGEONS, A АТДА ЖТ 


(50) 


Е CBS TV T (60) — 


AVERAGE AUDIENCE 
К Households (000) 8%) ( 2.4 3.2 3.9 1.5 за ы 
ANE ӘКІ P pap кш r 
AVG. AUD. BY % HR. š 3 і 
1 Sorat AUDIENCE í 1:950 00 5.010 8.3 ТА ar) 
È: 2. с . : - 
(Households (000) & %) за PINK, PANTHER SMURFS ! SMURFS 11 ШЕШ ALVIN, AND THE 
N B С ТУ (50) (50) (50) 
6,280 5,600 
AVERAGE AUDIENCE 1,440 о He ео ane 6.6 
Households (000) & %) Ber i 2 8 26 
C SHARE OF AUDIENCE % 14 17 25 a ТЫ pn и 
AVG. AUD. BY 4 HR. % te icon Maan led Зо Monies Биба Wap i . . 
— — — - 
TOTAL AUDIENCE 
аллы ns % { 2,040 3,060 3,230 3,230 3,400 4,330 
Ë Я x Š 4.0 5.1 
SUPERFRIENDS: — SUPERFRIENDS: MIGHTY ORBOTS TURBO TEEN RUBIK, THE NEW SCOOBY 
ABC TV SUPERPOWERS? SUPERPOWERS (50) AMAZING. CUBE НЕ О 
(50) 
AVERAGE AUDIENCE 
поно уа X, I 1,610 2,480 2,630 2,550 2,970 3,310 
16 18 15 12 13 15 
W лис. AUD. BY ⁄ HR. % ЖҮСЕССЕСДЕР vs бео ата Сои ава сета 
TOTAL AUDIENCE 1,950 3,480 
Ë (Households (000) & Ж) ( 2.3 4.1 э As 5.2 gees 
BISKITTS GET ALONG GANG MUPPET BABIES — DUNGEONS AND BUGS: BUNNY/ROAD BUGS, BUNNY/ROAD 
Ë CBS TV (80) (50) DRAGONS RUNNER 1 RUNNER 2 
(59) 
AVERAGE AUDIENCE 1,440 0 
к ашин a E 4) { ім 22 4,500 4,840 4,410 5,010 
SHARE OF AUDIENCE % 5 0 5 3, w Ж 
SHARE OF À 15 20 % 23 20 22 
А . AUD. BY 94 HR. % ілін ЖЕН 3435 45 зл 52 Б 4з 5Е 59750 
TOTAL AUDIENCE 2,630 3,310 5,520 6,62 8,150 6 
(Households (000) & Ж) { 3.1 3.9 "6.5 5% Oe 7% 
SNORKS PINK PANTHER ЕТПЕН SMURFS 11 SMURFS 11I ALVIN AND TH 
NBC TV (50) AND SONS (80) CHIPRURKS 
AVERAGE AUDIENCE H = 
2,040 2; т з 
(Households (000) & %) 2.4 A 44510 и Бар 
SHARE OF AUDIENCE % 0 4 2 24 
SHARE OF AUDIENCE 21 20 24 2 32 24 
. AUD. BY М HR. % 25/28 96 зе. 4954 т п МЕ, 44 
TV HOUSEHOLDS USING TV WK. 1 4719.0) 19.8 | 22.1] 23.3 | 25 
Sieben ME В 
0.8. TV Households: 84,900,000 For explanation of symbols, See page A. 
А-1 DAY SAT. Айб.24, 1985 


su Абел NATIONAL TV AUDIENCE ESTIMATES DAY ЗАТ, AUG.17 
118 11:30 11:45 12: 20” 12215 12:30 1245 1:0 1:15 7700 
TOTAL AUDIENCE { 3,910 4,670 3, 200 „180 
(Households (000) & %) 4.6 Буз. и 1 
n SCARY SCOOBY LITTLES in WEEKEND «----- AMERICAN BANDSTAND —— 
A B С ТУ DOO FUNNIES SPECIALS | 
` (50) THE WINGED COLT PART 3 
AVERAGE AUDIENCE f 3,140 4,160 3,230 3,060 
(Households (000) & %) Т 4.9 3.8 3.6 250% 4,0% 
SHARE OF AUDIENCE % 14 18 14 13 ru 14 * 
W лус. AUD. BY 4 HR. % 26 38 47 5.1 заи зт зот зм 3.8 4.2 
TOTAL AUDIENCE { 5,860 5,350 4, og 6, 286 93 210 
E (Households (000) & %) 6.9 6.3 
CBS STORYBREAK A eS әш, ЕТІ CA SUPERCADE ----” ДЕ POSITION 
Е 6 В 5 ТУ (50) р 
AVERAGE AUDIENCE { 4,750 4,080 3,740 3,740 3,310 
K (Households (000) & %) 5.6 4.8 4.4 4.4 4,3% 4,5% 329 
SHARE OF AUDIENCE % 21 18 16 16 16? 16: 14 
AVG. AUD. BY \ НЕ. % 5.6 5.6 5.0 4.6 4.3 4.6 4.5 4.1 4.8 4.3 3.7 4.1 
1 TOTAL AUDIENCE { 5,600 4,670 4, 5% 2% 590 4,080 14,600 
(Households (000) 8 Ж) 6.6 5.5 5. ms 122 
KIDD VIDEO MR. T ШТ AND КОӨ HULK (1) NBC MAJOR LEAGUE BASEBL 
N B С ТҮ (50Р) О VMN ares 
қы, NAS EO Ет 
AVERAGE AUDIENCE f 4:500 3,990 3,570 2,380 3,820 6,370 
(Households (000) & %) 5,3 4.7 4.2 2.8 45 175 6.3* 
SHARE OF AUDIENCE % 20 17 16 12 160 24 22 * 
AVG. AUD. BY \ HR. % 5.4 5.1 4.4 5.0 4.0 4.4 2.8 2.8 4.4 4.8 Se 7.0 
 — ж. - 
TOTAL AUDIENCE 
(Households (000) & %) ( 4.220 5, 080 за 3,910 
: 4.6 
ABC TV ScARY. scooby LITTLES ADG MEEKEND e—— ANERICAN BANDSTAND — 
(50) 
AVERAGE AUDIENCE { 3,650 мы 
(Households (000) & %) А 4,250 3,480 2,120 
SHARE OF AUDIENCE % 1:3 0 4.1 2.5 2.4% 2.6* 
W AVG. AUD. BY HR. % д. 18 15 9 9 * 9» 
Ў 4.4 48 5.1 АЛЕ 40 25 2:3 эй 24 
TOTAL AUDIENCE s 
E Households (000) & %) ТН ІШІ 3:208 ЕШ т. 
CBS STORYBREAK LAND OF „>= z 
Е CBS TV We r ы ташы SATURDAY SUPERCADE —— 
(sp) (50) 
AVERAGE AUDIENCE o 
K (оное: (000) & %6) { @ Га” ге эло с 3,480 
SHARE OF AUDIENCE % 18 в, и, 13 1 ie i ie 4.0% 4.3% 
М ж 
(Households (000) & %) "at 1 5. 5 
N BC TV ү. VIDEO а) INCREDIBLE HULK 
(50) 
AVERAGE AUDIENCE 
Howes ше l "a ee 43410 зі 
SHARE OF AUDIENCE % — 23 19 19 16 


AVG. AUD. BY М HR. % 6.4 6.3 5:1 5.4 5;1 5.2 4.5 4.6 


М”. аы DAY SAT. AUG.24, 1985 


A-30 


5,090 
TOTAL AUDIENCE í ТІ 05% 
үе” у a ABC WIDE WORLD-SPORTS SAT ------” ARG WALD AES 
4,330 
AVERAGE aumence { š з. ma AAE 422% 5.1 
(Households й š 3 * 13 
SHARE OF AUDIENCE % 12 12% 12 149 
W AVG, AUD, BY y HR, еш 
Е TOTAL AUDIENCE { 5.0 
(Households (000) & %) ов ‘ear, NEWS- 
Bs TV TES SPORTS SPECIAL S SAT He 
E С 5,690 
AVERAGE AUDIENCE 00 | 4.5% 6.7 
(Households (000) й . А СБ 
K (SHARE OF AUDIENCE 12 Ps а 
AVO AUD, BY 4 HR. % 
1 Y 6.110 
TOTAL AUDIENCE ie 
(Households (000) & %) тес RIGUTLY NENS- 
NBC TV Sar 
Шз: 5,430 
AVERAGE AUDIENCE 4 р 6.4 
mani рр te 
Ç ва : . 
AVG AUD.BYW HR, % ТАСТАН БОС Бе ПВО ОМИ "В 6088 8622-44 1,9506 4:4 
— — К ж- 
TOTAL AUDIENCE 
(Households (000) & %) { 5 3250 
— r ОЕ iqu ii — r АВС WRLD NWS 
ABC TV (4:00-6:210H) TONITE-SA(B) 
AVERAGE AUDIENCE 1 
жем (anew, 1 зы s 34) 4% 5.5* san so 
SHARE OF AUDIENCE % in 7 зы Dr Teia и 
W л. AUD. ин % ӘЛЕ 48 эсе сасон ШАО 52 ва 5560 5/2 88 (68 
TOTAL AUDIENCE Т 14,800 8,240 
E (Households (000) & %) 11.2 ae 
CBS SPORTS SATURDAY ------------- CBS SAT. NEWS- 
E б В $ ТУ SAN DEGO УЗ SAN FRANCISCO SCHIEFFER 
(3:00-6:02РМ 
AVERAGE AUDIENCE г 5,690 7,130 
K (Households (00) & 36) 1 КЕ 6.7* 7,0% 6.5* 7.08 6.9% 8.4 
SHARE OF AUDIENCE % 20 20» 2i* 21 * 19 * 21 * 19 * 19 
AVG. AUD. BY М НЕ. % 54 63 68 6.8 71 70 6.5 6.5 71 6.9 68 71 (18 8.2 8.6 
2 “TOTAL AUDIENCE { 8410 11,630 7,500 
(Households (000) & %) 5.2 13.7 ыз 
(1) ө------------------------- НВО MAJOR LEAGUE BASEBALL NBC NIGHTLY NEWS- 
N B C TV ХАУ DETRIOT VS CALIFORNIA SAT. 
ох ат 
r 3318-6: 20PM)(0P) 
AVERAGE AUDIENCE 1 3,990 % a 3,740 
(Households (000) & %) L 4, т в 5.0 4.9* ЗЫ! 4:64 
SHARE OF AUDIENCE % 16 152% 14 * 5% 10 


AVG. AUD. BY % HR. % 4.7 
TV HOUSEHOLDS USING TV WK.1 
(See Def. 1) WK. 2 


5. Households СІН Я 
С MAJOR LEAGUE'PRE САМЕ, МВС, (3:00-3:18РМ) 


5.2 4.7 4.7 5.0 5.6 5.1 4,5 4.4 


‘or explanation of symbols, See page A. 


DAY ЗАТ. AUG.24, 1985 


32 Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY SUN. AUG.18, 1985 
; 0 


8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 0% | 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W Ava. AUD. BY ú HR. % = 24% 
: 
TOTAL AUDIENCE { 75 а аре. 
E Households (000) 8 %) FOR OUR TIMES ——— suy HORN] NG: ———— 
BS TV (sus) 
С 2,380 
Е 3,480 ; 
AVERAGE AUDIENCE aD зе өз өз 28 
‘Households (000) 
K SHARE OF AUDIENDE Ж A Pied 40 12201 427 124-7507 225 
дви AUD, BY 4 HR. —— n ——-—-—-+-— 
1 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М НВ. % 


— ж 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG, AUD. BY % HR. % 


TOTAL AUDIENCE Í 6,710 2,290 
Ë Households (000) & %) 7.9 2.7 
с В5 TV FOR OUR TIMES ——— SUNDAY MORNING — FACE THE NATION 
E (sus) 
AVERAGE AUDIENCE 3,570 1,870 
K (Households (000) & %) 4.2 3.4* 4.7* 4.4* 2.2 
SHARE OF AUDIENCE % 18 18» 20 * we в 
2 AVG. AUD. ВУ У HR. % 3.1 3.6 4.8 4.6 4.6 4.2 2458: aon 


NBC TV 


AVERAGE AUDIENCE 1 

(Households (000) 8 %) 
SHARE OF AUDIENCE % 
AVG. AUD. ВУ И HR. % 


U.S. TV Househoids: 84,900,000 For explanation of symbols, See page A. 


A-33 DAY SUN. AUG.25 1985 


Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.18, 19 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 00 30 145 2:00 


А-34 


TOTAL AUDIENCE í 5,260 
(Households (000) & %) 6.2 


ABC TV 


AVERAGE AUDIENCE í 3,060 
(Households (000) & %) 3.6 3;2* 4.0* 
SHARE OF AUDIENCE % 13 je 14 * 


AVG. AUD. BY М HR. % Е 3.9 4.2 
TOTAL AUDIENCE í 
(Households (000) & %) 


W 
E 
Е CBS TV 
K 
1 


— ms WEEK-DAVID BRINKLEY — 


AVERAGE AUDIENCE ( 
(Households (000) & %) 
SHARE OF AUDIENCE % 


AVG. AUD. BY М HR. % 


Al 2,630 6,030 
TOTAL AUDIENCE { a 


Ë Tal 
НОВ MEET THE PRESS SPORTSWORLD-SUN. SP.ED. 
1,870 2,460 
2.2 


AVERAGE AUDIENCE * 
(Households (000) & %) š A ЗЕК re 11 * 
2:2 1.8 2.2 27 259 2:6 4.0 


ж-- 


SHARE ОҒ AUDIENCE 
AVG. AUD. BY \ HR. % 2.2 


TOTAL AUDIENCE í 
(Households (000) & %) 


5,430 1,440 
6.4 1.7 
АВ С ТУ <— THIS WEEK-DAVID BRINKLEY — SPORTSBEAT 
AVERAGE AUDIENCE { 

(Households (000) & %) ж 
SHARE OF AUDIENCE % Be 20 Tee (ae 
AVG. AUD. BY % HR. % ЖЕ а 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENGE { 

(Households (000) & %) 
SHARE OF AUDIENCE % a 
AVG. AUD. BY М HR. % Г 


TOTAL AUDIENCE 
(Households (000) % %) { 990 


N BC TV MEET THE PRESS 
AVERAGE AUDIENCE 2,120 
(Households (000) 8 %) 2.5 
SHARE OF AUDIENCE % 8 
AVG. AUD. ВУИ HR. % Bae |22 


TV HOUSEHOLDS USING TV WK. 1 | 28.3 | 26-9 | 28-1 | 
See D 9 0.8 6 á 30.5 
U.S. TV Households: 84,900,000 For explanation of symbols, See page A. 


Anas DAY SUN. AUG.25, 1985 


ә ж m m = 


Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.18, 1985 


А-36 ы 
3:00 315 3:30 345 4:00 4:15 4:30 445 5:00 5:15 5:30 5:45 6:00 6:15 6:30 0:45 
6,370 
TOTAL AUDIENCE 7.5 
(Households (000) & %) ( ABC WRLD NEWS 
ABC тү 5,090 
AVERAGE nd { 59 
Households (000) & 
ы SHARE oF AUDIENCE % 1277 6.2 


W ус. AUD. BY % HR. = гет 
Е Households (000) & %) „тшй ©, SPORTS SUNDAY —> ағ зн NEWS- 


Е CBS TV 


6,450 
AVERAGE AUDIENCE { р “ee 5.7% 7.6 
K Households (000) & %) 121% 12 * 4* 17 
SHARE OF AUDIENCE % г 401 871156) Сг” АТОМ 88 


NBC TV 


AVERAGE AUDIENCE f 3,230 65880 1.1 7.9% 8.5* 9.2* 9,2% 


9 21 * 21 * 
(Households (000) & %) А А (505 а 11 es i 
AVA AUD. nee nie % ae he 3.7 = AG 7.5 159 7.6 8.2 1.6 8.1 8.9 929 9.0 9.2 9.1 
тә = 2 м 
TOTAL AUDIENCE 
(Households (000) & %) ( 3,740 (клик 


ABC TV ABC WRLD NEWS 


TONIGHT-SUN 
AVERAGE AUDIENCE { 


2,040 3,480 

(Households (000) & %) 2 4 
SHARE OF AUDIENCE % Аре ые a 
AVG. AUD. ВУ % HR. % prom ШОП БОТАШ 45 
TOTAL AUDIENCE f 10,020 7,640 

E (Households (000) & %) 11.8 9.0 


свв Ту css tvenne кав. 
Е 


AVERAGE AUDIENCE { 3,570 6,280 
K (Households (000) & %) 4.2 3.8* 2,9% 3.8% 29% 4.4% 5.1% 7.4 
SHARE OF AUDIENCE % 12 11 * 111% 10 * 12 * 224%, 14 * 17 
AVG. AUD. BY % HR. % 3.7 4.0 3.9 3.9 ЗЕТ. 4.0 4.0 4.6 4.5 4.2 4.8 5.4 7.0 129 
2 TOTAL AUDIENCE í 8,240 6,030 
(Households (000) & %) 9.7 7.1 
N BC TV “------------5Р0815юі0 ——ə > —əs Ñ. NBC аш NEWS- 
AVERAGE AUDIENCE { 4,250 5,090 
(Households (000) & %) 5.0 4.7* 5.1% 528% 6.0 
SHARE OF AUDIENCE % а Iga СЪ 5) 14 * 13 
AVG, AUD. ВУ % HR. % 4.7 5.0 


‘See Def. 
U.S. TV Households: 84,900,000 For explanation of symbols, See page A. 


A-37 DAY SUN. AUG.25, 1985 


^38 Nielsen NATIONAL 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 
ABC ABC BUSINESS BRIEF-MON 
ABC NFL PRE SEASON FOOTBALL(S) 


ABC ABC NEWSBRIEF-MON 


CBS AMERICAN PORTRAIT-SUS(SUS) 


EVENING TUESDAY 
ABC ABC NEWSBRIEF-TUE 


EVENING WEDNESDAY 

ABC ABC BUSINESS BRIEF-WED 
ABC ABC NEWSBRIEF-WED 

CBS AMERICAN PORTRAIT SUS(SUS) 


EVENING THURSDAY 
ABC ABC NEWSBRIEF-THU 


EVENING FRIDAY 
ABC ABC BUSINESS BRIEF-FRI 


ABC ABC NEWSBRIEF-FRI 
CBS AMERICAN PORTRAIT-SUS.(SUS) 


EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 


ABC ABC NEWSBRIEF-SAT. 


CBS SPORTSBREAK-SAT 
CBS NEWSBREAK-SAT. 


NBC NBC NEWS DIGEST-SAT 


EVENING SUNDAY 
ABC ABC SPORTS UPDATE-SUN 


АВС ABC NEWSBRIEF-SUN. 
CBS SPORTSBREAK-SUN 
CONT'D 


А-39 U.S. TV HOUSEHOLDS: 84,900,000 


ne 


nve 


кюк nve 


TIME QUARTERI 


(NYT) 


9.58- 9.59PM 
10.48-10.49PM 
8.58- 8.59PM 


9.58- 9.59PM 
9.57- 9.59PM 


8.58- 8.59PM 
9.58- 9.59PM 
8.58- 8.59PM 


9.58- 9.59PM 


8.14- 8.15PM 
8.12- 8.13PM 


9.58- 9.59PM 


8.58- 8.59PM 
8.52- 8.53PM 


.58- 8.59PM 


.58- 9.59РМ 


10:08-10:09РМ 


TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


WEEK 1 


WEEK 2 


TOTAL AUDIENCE 


‘AVERAGE AUDIENCE 


WG. 


TOTAL AUDIENCE 


AVERAGE AUDIENCE 


HOUR | “(ooo 


HOUSEHOLDS 


% 


(000) 


8.45 

-GRID 

11.00 

11.15 

11.30 

11:45 

12.00 

9.45 | 10,100 11.9 

10.45 

8.45 

9.45 | 11,800 13.9 

9.45 

8.45| 5,690 6.7| 5,690 
9.45| 7,730 9.1| 7,730 
8.45 

9.45| 7,560 8.9] 7,560 
8.00 | 8,410 9.9| 8,410 
8:00 

9.45| 6,030 7.1| 6,030 
8.45 

8.45 

8.45| 8,150 9.6| 8,150 
8.45 

9.45 | 9,170 10.8| 9,170 
10:00 

8.45 | 8,660 10.2| 8,660 
9.45 

10:30] 8,150 9.6| 8,150 
8.45| 4,670 5.5| 4,670 
9.00 | 10,440 12.3/10,440 
9.45 | 12,480 14.7|12,480 
9.4 

8.45 | 15,280 18.0|15,280 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


% 


оо 


HOUSEHOLDS SHARE | % HR 


% 


10,100 11.9 19 


11,800 13.9 23 


12 


.6 20 
.8 20 
12 01 


.6 19 
Su 


.3 20 
ot 23 
0 30 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


AN 
‘AUD.BY | 


HOUSEHOLDS 


HOUSEHOLDS SHARE 


% 


8.9 


9.9 


(5%) % 


8,740 10.3 
24,790 29.2 


9,850 11.6 


11,460 13.5 


(0); % % 


8,740 10.3 18 
11,210 13.2 23 


11.8% 22% 


11.7* 25% 
10.9% 27% 


9,850 11.6 19 


11,120 13.1 


6,790 8.0] 6,790 8.0 14 


8,410 9.9] 8,410 9.9 21 
7,130 8.4| 7,130 8.4 15 


9,760 11.5 


9,760 11.5 23 


11,890 14.0|11,890 14.0 26 


7,980 9.4 
8,240 9.7 


4,330 5.1 


11,120 13.1 


11,970 14.1 


7,980 9.4 19 
8,240 9.7 18 


4,330 5.1 10 


11,120 13.1 22 


11,970 14.1 23 


оо 
P ° 


| 


A4 Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
TOTAL AUDIENCE] AVERAGE AUDIENCE 


HOUSEHOLDS |HOUSEHOLDS SHARE |% HR 
00 % % 


ТІМЕ 
(МҮТ.) 


DAY 
NETWORK/PROGRAM 


EVENING SUNDAY-CONT'D 


9,930 11.7| 9,930 11.7 


CBS SPORTSBREAK-SUN-CONT'D 2 8.56- 8.57РМ 8.45 
ota er 2 Ser 8 ЕС 24 зм ne 
NBC NBC NEWS DIGEST-SUN 8.58- 8.59PM 8.45 7,470 8.8 P p ; Í 
NBC NBC NEWS DIGEST-2-SUN. 1 9.55- 9.57PM 9.45 9,080 10.7 1 К 


EVENING MONDAY-FRIDAY 
АВС АВС NEWS:NIGHTLINE 


6,280 7.4| 5,010 


4,160 4.9 13 
4.9* 13% 


v 
- 
w 
© 


1,100 1.3 4 1,870 2.2| 1,610 


ABC EYE ON HOLLYWOOD > таю 


Hee оза 
љор льо 


3,990 4.7] 3,230 
ABC АВС NEWS:NIGHTLINE-MON 2 12.52- 1.22АМ 12.45 


1.15 
9,250 10.9 19 |12.1|МТУТН 10,020 11.8110,020 
CBS AMERICAN PORTRAIT > ЖЗ ЧН 


8,740 10.3 17 |10.3|М-Ғ 9,590 11.3| 9,250 10.9 


CBS NEWSBREAK-M-F > 9.45 


10.00 11.3 
CBS LATE MOVIE [ > 11.30 6,960 8.2| 4,330 5.1 16 | 5.3|M-F 7,220 8.5| 4,580 5.4 17 | 5.8 
11.45 5.2* 14*| 5.1|M-F 5.5% 15*| 5.3 
12.00 5.0 |М-Е 5.4 
12.15 5.1* 18*| 5.0 [M-F 5.3% 18*| 5.2 
12.30 5.0 |M-F 5.2 
12.45 5.0* 21* | 4.8 |М-Е 5.1* 22*| 5.0 
VARIOUS TIMES (SUS) 
CBS LATE MOVIE II > 12.30 4,500 5.3| 3,140 3.7 20 | 4.1|M-F 4,410 5.2| 3,060 3.6 19 | 4.1 
12.45 4.2* 19*| 4.2 |М-Е 4.1* 19*| 4.2 
1.00 3.6 |M-F 3.6 
1.15 3.4* 20*| 3.4 |М-Е 3.4* 19*| 3.1 
1.30 2.8 |W&TH 2.6 
VARIOUS TIMES (SUS) 
CBS CBS NEWS NIGHTWATCH-1 2.00- 2.30АМ 2.00 1,190 1.4) 1,020 1.2 12 | 1.3|M-THSU 1,020 1.2 850 1.0 9] 1.1 
2.15 1.1|М-ТН5/ 1.0 
CBS CBS NENS NIGHTWATCH-2 2.30- 3.00АМ GRID 1,190 1.4| 1,020 1.2 15 M-THSU 1,100 1.3| 1,020 1.2 14 
2.30 1.3|M-THSU 1.3 
2.45 1.2 |M-THSU 1.1 
CBS CBS NEWS NIGHTWATCH-3 }.00- 6.00АМ 3.00 1,700 2.0 930. 1.1. 21.1 1.3 1,780 2.1 930 1.1 20 | 1.3|M-THSU 
3.15 1.3% 20%| 1.3|М 1.3* 18* | 1.3 |М-ТН5И 
3.30 1.2 1.3 [M-THSU] 
3.45 1:9* 22+) 1.2 1.2% 19*| 1.2 |М-ТН5І 
4.00 42 1.2 |M-THSI 
4.15 1,2% gos] 1.2 1.2* 22*| 1.1|M-THSU 
4.30 1.1 1.1 |H-THSU| 
4.45 1.1* 23#| 1.1 1.1* 22*| 1.1|М-ТН5! 
CONT'D 


А-41 0.5. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


OTHER PROGRAMS 


A42 Wje/sen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 WEEK 2 
TOTAL AUDIENCE] AVERAGE AUDIENCE | AVG. | TELE- | | TOTAL AUDIENCE] AVERAGE AUDIENCE 
|AUD.BY | E 
DAY WK TIME QUARTER Mouseoros |uousenoros знаке жн) CASE || HOUSEHOLDS [HOUSEHOLDS SHARE 
NETWORK/PROGRAM + (N.Y.T) HOUR | бу % | (oo) % % | % | DAYS (0) % | (0) % % 
EVENING MONDAY-FRIDAY-CONTD 
CBS CBS NEWS NIGHTWATCH-3-CONT'D 1. 
әх 19*| ` 1.0* 
біт ж 
NBC NBC NEWS DIGEST-M-F 8.58- 8.59PM 8,150 9.6] 8,150 9.6 18 | 9 7,640 9.0| 7,640 9.0 
NBC NBC NEWS DIGEST-2-M-F 1 > 8,320 9.8| 8,320 9.8 17 |9 
2 9.58- 9.59PM 8,570 10.1| 8,570 10. 
NBC TONIGHT SHOW 11.30-12.30АМ 9,760 11.5| 6,370 7.5 23 | 8. 10,100 11.9| 6,450 7.6 22 | 8.3|М- 
8.0* 22*| 7. 8.2% 21*| 8.1 |М- 
Ту š 
6.9* 24*| 6. 
NBC DAVID LETTERMAN 1 12.30- 1.004 12.30 | 4,080 4.8] 3,310 3.9 18 | 4. 4,080 4.8] 3,400 
.45 = 
NBC FRIDAY МЕНТ VIDEOS 12.30- 2.00АМ 12.30 | 5,690 6.7| 2,290 2.7 13 | 5. 6,620 7.8| 3,400 
12:45 42% 16*| 3. 
1:00 2: 
1:15 2.4* 12*| 2. 
1:30 1; 
1:45 1,5* 10*| 1. 
NBC DAVID LETTERMAN II 1.00- 1.3084 1.00] 2,800 3.3] 2,380 2.8 17 | 3. 3,140. 3.7 
— 
1.15 
DAY MONDAY-FRIDAY ЗАТ ЕТІ 2.7 [M-TH 
АВС ABC WORLD NEWS-MORN-615A 6.15- 6.3 
.15- 6.30АМ 6.15] 1,440 1. 
Ae ABE WALT NE Morice ee кш vee оу i іе а [ве 1,700 2.0| 1,530 1.8 23 | 1.в|м-ғ 
АВС АВС DAYTIME NEWSBRIEF-M-F 2758. 2.50 2:45 |. зр 8.4) 77130 aa Ж Бин 24810 геш ып ПЕ рар Ев 
Gis cae’ EARLY HORNING: NENS БТА fat Това терек єў | ны 6,960 8.2| 6,960 8.2 28 | 8.2/м-ғ 
y ‚ ‚|1, . «4 |M- 1,610 1.9| 1 д 
CBS NEWSBREAK-11.57 11.57-11.59AM on 6 АІ eS Ты 
CBS NEMSBREAK-3.57 : : 4450 7.6) 6,200 7.3 26 | т.з/н-ғ 6,540 7.7/6 
3.57- 3.59PM 3.45| 4,750 5.6| 4,580 5.4 17 қ noo Dee st БЕР 
NBC NBC NEWS AT SUNRISE 6.30- 7.00м 6.30] 15870 2.0 1270 15 15 | La МЫ М рага 99 IT |р ЕЕ 
: , 2| 1, : -4|М-Е 2,120 2.5] 1, E: 
NBC NBC NEWS DIGEST-DAYTIME he ТТ МЕ ASA E RARS 
2.57- 2.58PM 2.45 | 3,990 4.7] 3,990 4.7 16 | 4.7|wi ОЕ 
DAY SATURDAY , . Ші 4,160 4.9] 4,160 4.9 17 | 4.9 |wF 
АВС SCHOOLHOUSE ВОСК-В:25АМ 8.25 
: .25- 8.29АМ 8.15] 2, 
АВС SCHOOLHOUSE ROCK-9:55AM Eoi ӘНЕ a Ен ce an ive pee, өдө ағ te aa 
ABC SCHOOLHOUSE ВОСК-10:25АМ 10.25-10.29M 10.15] ЕТТЕН 2.550 3.0 12 | 30 алын са А, 
АВС SCHOOLHOUSE ВОСК-11:25АМ 11725-11488 1715 31400 4.0] 3.060. зе 13 | 3.8 s БАЛАМ БС 
CBS IN THE NEWS- 8.26AM ГЕНІН | 2.40 aal 21380 Он 22 | ae 2,480 Go| Seed 425 |а 
CBS IN THE NEWS- 8.564 . . 460 2.9| 2,380 2.8 22 | 2.8 2,040 2.4| 1,780 
,5БАМ 8.56- 8.59АМ 8.45| 2,890 ç 9780: 2.1: 18 |21 
CRS IN THE NEWS- 95844 pee ad и га 3,140 3.7] 2,890 3.4 20 | 3.4 
CBS IN THE NEWS-11.56AM Г { 250 5.0) 3,910 4.6 18 | 4.6 4,580 5.4| 4,330 5.1 
ice Gea 11.56-11.59АМ 11.45 | 3,990 4.7] 3,570 4.2 15 | 4.2 ойк р E 
-12. 12.26-12.29РМ 12. * қ š а ку 4 2.8 
2.15] 3,820 4,5| 2,570 4.2 15 | 4.2 3,140 3.7| 2,800 3.3 12 | 3.3 


А-43 18. TV HOUSEHOLDS: 84, 
‚900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS), 


А-44 


DAY 


NETWORK/PROGRAM 
DAY SATURDAY-CONT'D 


NBC ONE TO GROW ON-8:28AM 
NBC ONE TO GROW ON-8:58AM 
NBC ONE TO GROW ON-10:28AM 
NBC ONE TO GROW ON-10:58AM 
NBC ONE TO GROW ON-12:28PM 
NBC NBC MAJOR LEAGUE PRE GAME 


NBC NBC MAJOR LEAGUE BASEBALL 


NBC NBC MAJOR LEAGUE PRE GAME 


А-45 


U.S. TV HOUSEHOLDS: 84,900,000 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


OTHER PROGRAMS 
WEEK 2 


TOTAL AUDIENCE 


AVERAGE AUDIENCE 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


TIME 
(N.Y.T) 


QUARTERI 
HOUR 


HOUSEHOLDS 
(000) % 


.28- 8.30AM 
.58- 9.00АМ 
.28-10.30АМ 
.58-11.00АМ 
.28-12.30РМ 
.00- 2.17PM 


8.15 
8.45 
10.15 
10.45 
12.15 
-GRID 
2.15 
-GRID 
5.30 
-GRID 
3.15 


.17- 5.32PM 14,600 17.2 


.00- 3.18PM 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


HOUSEHOLDS SHARE 


HOUSEHOLDS | HOUSEHOLDS SHARE 


(000) 


% % 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


